
AISES ORGANIZATION 
OUR VALUES

AMERICAN INDIAN SCIENCE 
AND ENGINEERING SOCIETY
OUR MISSION: The American Indian Science and Engineering Society (AISES) 
is a national nonprofit organization focused on substantially increasing the 
representation of American Indians, Alaska Natives, Native Hawaiians, Pacific 
Islanders, First Nations, and other Indigenous peoples of North America in 
science, technology, engineering, and math (STEM) studies and careers.
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KNOWLEDGE
We are committed to the pursuit of 
knowledge and continuous growth in 
learning and teaching. 

INNOVATION 
We anticipate and embrace change 
and strive to learn and improve 
by trying new approaches and 
forward-thinking solutions.

RELATIONSHIPS 
We actively build and continually 
steward transparent, honest, and 
ethical relationships with our 
partners, members, and all who 
are part of our AISES family. 

COMMITMENT 
We do what we say we are going 
to do and conduct our business 
with the highest standards of 
professional behavior and ethics. 

EMPOWERMENT 
We embrace the power of our 
people by encouraging them to 
take initiative, lead, and make 
decisions. 

CULTURE 
We honor our ancestors by 
carrying forward our cultural 
traditions and values in all 
that we do.
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Reach and 
Influence

Anna Quinlan
ASPIRING COLLEGE 
STUDENT

Kenny Swift Bird
COLLEGE STUDENT 

Caleb Dunlap
YOUNG CAREER 
PROFESSIONAL

Deanna Burgart
MATURE CAREER
PROFESSIONAL
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THE STRUCTURE OF AISES
Organization, Chapters, and Programming

AISES DIRECTLY SUPPORTS EDUCATION AND 
JOB OPPORTUNITIES IN STEM FOR NATIVE AMERICANS
•  STEM jobs in the field are set to increase 17% between 2014 and 2024, while non-STEM employment will 

grow just 12%.1

•  White non-Hispanics hold 71% of STEM jobs versus 0.4% held by American Indians/Alaska Natives.2

•  The average wage for all STEM occupations is $85,570, nearly double the average for all occupations 
($47,230).3

•  60% of the new jobs that will open in the 21st century will require skills possessed by only 20% of the 
current workforce.4

•  A strong tribal STEM workforce helps generate entrepreneurial opportunities to support tribal communities.

1 National Science Foundation
2 U.S. Census

3 Bureau of Labor Statistics data on occupational employment and wages, 2014
4  National Commission on Mathematics and Science for the 21st Century, 2000

6,500+
Winds of Change total 
distribution per issue

 4,600+ 
Individual Members

1,200+  
High School Teachers and 
Guidance Counselors

 185+  
Native American Libraries 
and Resource Centers

2,000  
Delivered to AISES 
National Conference

500+  Delivered to Native Events

AISES CHAPTERS AND AFFILIATES

190 
College Chapters

158 
Pre-College Affiliates

20 
Professional Chapters

MEMBER DISTRIBUTION

MEMBERSHIP BREAKDOWN

71%  
College Students and Young Professionals

25% 
Pre-College

 30% 
Lifetime Members of AISES

47% 
Male

53%
Female

2CONTACT US:  Candace McDonough  •  National Sales Director  •  617.969.2137  •  cmcdonough@aises.org
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2019 ISSUES: SPECIAL EDITORIAL AND ADVERTISING OPPORTUNITIES

Editorial 
Calendar

• Student profi les

• College profi les

•   Top 200 Colleges 
listings

•  Article coverage 
includes related 
topics, such as:

   »  Selecting a 
college

   »   Assembling an 
application

   »   Securing 
fi nancial aid

   »  Succeeding 
in an academic 
environment

SPRING
Distribution
April 2019

SUMMER
Distribution
June 2019

Top Jobs in a Growing 
STEM Field
ISSUE FOCUS: Opportunities in an 
expanding STEM fi eld are the focus 
of this article, which puts industry 
experts in the spotlight to describe 
the roles most in demand.

Top 50 Workplaces 
in STEM
ISSUE FOCUS: STEM employers 
committed to recruiting and 
retaining a diverse sta� , with 
profi les of Native professionals 
in representative workplaces. 

FALL
Distribution
October 2019

National 
Conference Issue
ISSUE FOCUS: 25 Tribal 
STEM Enterprises to watch, 
with content relevant to the 
AISES National Conference.

DIGITAL EDITION PLATFORM   Our new digital magazine edition platform 
introduced in 2018 flows across all devices to improve mobile viewing quality. All digital 
issues are posted on aises.org and emailed to 14,000+ readers. Our digital editions 
offer advertisers unique opportunities to extend your reach beyond print circulation.

WRAP-UP
Distribution
November 2019

National 
Conference Wrap-Up
ISSUE FOCUS: 
A recap of the AISES 
National Conference 
events and people.

Digital Distribution Only!
SPECIAL COLLEGE ISSUE
Distribution
December 2019

Top 200 Colleges
ISSUE FOCUS: Preparing for, 
getting in, and making the most 
of college and graduate school. 
Includes Top 200 Colleges for 
Indigenous North Americans.

Winds of Change is published five times a year — four print issues and one digital-only issue  — 
for American Indians, Alaska Natives, Native Hawaiians, Pacific Islanders, First Nations, 

and other Indigenous North Americans by the American Indian Science and Engineering Society.

In Every Issue
»  Career Builder

Includes Q&As with 
members talking about 
their experiences 
in the workplace as an 
employee or intern

»  AISES People
Profi les of AISES 
student and 
professional members

»  AISES Notebook
News about AISES members 
and chapters

»  Paths in Education
A compilation of enriching 
learning and career development 
opportunities for students 
and professionals, including 
internships, fellowships, 
conferences, workshops, and 
scholarships

»  Last Word
Final page includes thoughts from an individual who 
has an interest in furthering the AISES mission

All print issues are 
promoted through our 
social media channels
User engagement per issue:

�       10,555

�        1,119

�      3,630

3CONTACT US:  Candace McDonough  •  National Sales Director  •  617.969.2137  •  cmcdonough@aises.org
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  Print Publications & Digital-Only National Conference 
Wrap-Up Issue Advertising Rates (Gross)

Ad Location/Size 1x 2x 3x 4x 5x 

Back Cover   $4,605 
Inside Front Cover  $4,260 
Inside Back  $4,195 
2-Page Spread  $6,595 
Full Page $3,595 $3,525 $3,450 $3,235 $3,165
2/3 Page (vertical) $2,925 $2,870 $2,810 $2,635 $2,575
1/2 Page (horizontal) $2,495 $2,445 $2,395 $2,245 $2,195
1/3 Page (vertical) $1,875 $1,840 $1,795 $1,690 $1,650
1/4 Page $1,375 $1,350 $1,320 $1,240 $1,210
College/University 

  Logo or Job Opportunity $620
  (1/6 page) 

Issue Ad Sales Close  Ad Materials Due   Magazine Distributed

Spring 2019 3/12 3/18 Week of 4/8

Summer 2019 5/29 6/3 Week of 6/24

Fall Conference 2019 9/10 9/13 Week of 10/7
(distributed at AISES National Conference)

Conference Wrap-Up 2019  10/29  11/4 Week of 11/18
(digital only)

College Guide 2019–2020 11/5 11/12 Week of 12/2

2019 ISSUE AD DATES

Winds of Change Print Edition
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INDEX
Thanks to all our advertisers!  
Please visit them online to learn more about 
the opportunities they offer.
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Sloan Indigenous Graduate Partnership ....................................41 
sloanphds.org/sloan-indigenous-graduate-program.html

Stanford University ........................................................................41 
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Teach for America .......................................................................... 38 
teachforamerica.org/apply

University of Idaho McCall Outdoor  
Science School ............................................................................... 37 
uidaho.edu/moss

U.S. Air Force ....................................................................................21 
airforce.com

U.S. Department of Energy ............................................................. 9 
doemeispp.org/home

U.S. Department of the Interior 
Bureau of Ocean Energy  
Management ................................................................................... 33 
boem.gov
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nrc.gov

 
STANFORD UNIVERSITY
The American Indian, Alaska Native, and Native 
Hawaiian community at Stanford is as diverse as it is 
strong. Join us in strengthening our community and 
building a stronger Indian America!

Dahlton Brown  
(Wilton Miwok) 
Undergraduate Recruiter 
650-498-7651
Noe Lozano 
School of Engineering  
650-723-9107
Joseph Brown 
School of Humanities 
and Sciences  
650-724-7437
Simone Hill 
Grad School of Business, 
MBA • 650-721-4437

Katy Klemme 
Grad School of Business, 
Ph.D • 650-725-3260 
Kimberly McCabe 
(Navajo) 
Grad School of Education 
(650) 723-2115
Judith Ned 
School of Medicine, MD  
650-723-4462
Samar Fahmy 
School of Med,  
Bio Sciences PhD 
650-725-7423

Tenea Nelson 
School of Earth,  
Energy & Environmental 
Sciences  
650-725-2234
Faye Deal 
Law School  
650-723-0302
Greg Graves (Delaware) 
Graduate Recruiter 
650-725-6947

nacc.stanford.edu

COLLEGES &  
UNIVERSITIES

All programs are subject to specific advertising requirements in
Winds of Change media. Winds of Change is published exclusively by 
the American Indian Science and Engineering Society.

PRINT AD SIZES & SPECS
(note: images not to scale)

Accepted File Formats: PDF, TIF, JPEG, EPS  
Minimum Resolution: 200 dpi
Preferred Resolution: 300 dpi

Two-page Spread 
STANDARD SIZE: 
16" x 9.875"

Full page  
STANDARD SIZE: 
7.5" x 9.875"

2/3-page Vertical
STANDARD SIZE: 
4.75" x 9.625"

1/3-page Vertical
STANDARD SIZE: 
2.25" x 9.625"

1/6-page College/
University Logo Ad
(USUALLY CONSISTING OF 
COLLEGE LOGO AND TEXT)

STANDARD SIZE: 
3.5" x 3.125"

1/2-page Horizontal
STANDARD SIZE: 
7.25" x 4.625"

1/4-page
STANDARD SIZE: 
3.5" x 4.625"

BLEED SIZE: 17.25" x 11.125" 
INCLUDES .125" BLEED ON ALL SIDES

(Trim: 16.75" x 10.875")

BLEED SIZE: 8.5" x 11.125" 
INCLUDES .125" BLEED ON ALL SIDES

(Trim: 8.375" x 10.875")

Please make sure ads match dimensions 
specified. Winds of Change requires that advertising 
materials be sent in digital format. Color ads must 
be saved as CMYK. Black and white ads must be 
saved as grayscale. DO NOT use RGB, LAB, or spot 
colors. The following file formats are acceptable:
 
»  High-resolution (press-optimized) PDF (PDF/X-

1a:2001 setting). All fonts and images must 
be embedded in PDF files. All colors (images, 
text, logos, etc.) must be converted to CMYK or 
grayscale.

»  High-resolution Photoshop TIF (200 dpi 
minimum, 300 dpi preferred)

»  High-resolution Photoshop JPEG (200 dpi 
minimum, 300 dpi preferred)  

»  CMYK Adobe Illustrator file (Please convert all 
type to outlines)

NEED ASSISTANCE IN AD DEVELOPMENT? 
AISES is here to help with ad development, graphic design, or ad type that puts you in 
touch with customers and generates interest in what they get from your services. 
For advertising questions and general costs, contact your sales representative.

Print 
Advertising
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»

AISES
NOTEBOOK

Do you or a member you know 
have a new academic degree, 
promotion, or award? Newly 
published book or paper? Let 
us share the good news — just 
email Winds of Change editor 
kenglish@aises.org.

DON’T 
BE SHY!

Inside AISES 

THE TRIBAL NATIONS 
ADVISORY COUNCIL

The busy North Star AISES 
Alliance and Professional 
Chapter (NSAAP) has a big 
reach, representing professional 
members all over the Upper 
Midwest (Minnesota, Wisconsin, 
North Dakota, South Dakota, 
Iowa, the Upper Peninsula of 
Michigan, Nebraska, and 
Illinois), as well as the province 
of Manitoba in Canada. The 
chapter is a leader in promot-
ing the AISES mission and 
supporting STEM in Native 

communities throughout Region 5. In addition to having fun, 
members find a lot of satisfaction in what they achieve together. 

The chapter was “rebooted” by AISES Board of Directors 
member Mike Laverdure, Dr. Mark Bellcourt, and Rita Peterson in 
2010, and the active core membership of 15, and email roster of 
over 50, hasn’t let up since then — look for them contributing at 
Regional, Leadership, and National Conferences (NSAAP was the 
host Local Volunteer Committee at the 2016 National Conference 
in Minneapolis). Current officers are John Carlson, White Earth 
Ojibwe, president; Naomi Farabee, Lac du Flambeau Ojibwe, vice 
president; Brittany Anderson, Fond du Lac Ojibwe, secretary; and 
Kelsey Scareshawk, Cheyenne River Sioux, treasurer.

Every year the chapter holds a charitable golf tournament to 
fund youth STEM programs and travel scholarships that send 
local college students to the AISES National Conference. They’ve 
also been successful writing and receiving grants and are always 
looking for new ways to raise funds for their activities. Chapter 
members serve as judges for the Circle of Life Academy at the 
White Earth Nation, where the group awards Space Camp 
scholarships to students with exceptional science projects, often 
those that incorporate a focus on traditional knowledge. Another 
important annual event for the chapter is their participation in 
the American Indians in Science event at the Science Museum 
of Minnesota, where they host an outreach activity. Chapter 
members keep up with each other at monthly meetings, often 
via videoconference.

One of two new advisory councils officially launched at the 
2017 AISES National Conference, the Tribal Nations Advisory 
Council (TNAC) has an especially timely mission. (The other 
new council is CIAC: the Canadian Indigenous Advisory 
Council.) TNAC’s inaugural meeting at the conference gathered 
more than 30 tribal leaders to discuss a pressing issue at the 
intersection of AISES and tribal communities: developing a 
skilled STEM workforce in Indian Country. TNAC members, 
who represent tribes from across the country, meet both by 
phone and in person at conferences. Co-chairs are John Lewis, 
Mark Harding, Alicia Ortega, and Gary Santos.

Benefits of the council’s work will include an expanded 
ability to manage tribal lands, bolster the technical infrastruc-
ture, improve health care delivery, develop entrepreneurial 
opportunities, and ultimately promote tribal sovereignty and 
self-determination. The council will also advise AISES on 
pursuing STEM programming with the youth of tribal nations. 

“It’s important to spread the word about AISES. As I speak 
with other tribal leaders in the Northeast, one of the goals is to 
start AISES-focused chapters within each tribal nation,” says 
Harding, Mashpee Wampanoag. “It’s so important to come 
together about how our children are trained and ensure they are 
ready for leadership positions in the next century.” 

$

The busy North Star AISES 
Alliance and Professional 
Chapter (NSAAP) has a big 
reach, representing professional 
members all over the Upper 
Midwest (Minnesota, Wisconsin, 
North Dakota, South Dakota, 
Iowa, the Upper Peninsula of 
Michigan, Nebraska, and 
Illinois), as well as the province 
of Manitoba in Canada. The 
chapter is a leader in promot
ing the AISES mission and 
supporting STEM in Native 

Chapter Spotlight

The North Star AISES Alliance 
and Professional Chapter

An AISES 
Tribal 
Nations 
Advisory 
Council 
meeting 
earlier  
this year

Brandon Polingyumptewa
Supply Chain Management 

Procurement Agent 
Tribal affiliation: Hopi

THE FUTURE
IS BUILT 
HERE

boeing.com/careers/AISES

Join a diverse team that is united in 
pushing the boundaries of imagination 
and excellence. Come shape the 
future with us.

Boeing is an Equal Opportunity Employer. Employment decisions are made without regard to race, color, 
religion, national origin, gender, sexual orientation, gender identity, age, physical or mental disability, 
genetic factors, military/veteran status or other characteristics protected by law.

PLEASE EMAIL ADS TO MCLARK@AISES.ORG
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United States
Department of
Agriculture

NRCS Pathways Programs 
are designed to provide 
students enrolled in Science, 
Technology, Engineering and 
Math (STEM) fields of study 
with internship opportunities 
with NRCS across the United 
States. NRCS offers great 
opportunities for leadership 
and professional development 
in an environment that fosters 
science-based stewardship of 
the land.

“Humankind has not woven the 
web of life. We are but one 

thread within it. Whatever 
we do to the web, we do to 

ourselves. All things 
are bound together.  
All things connect.” 

—Chief Seattle, 1854

For more information about 
Pathways Internships and 
Careers with USDA/NRCS  
go to: www.usda.gov/careers  

 
USDA is an equal opportunity provider,  

employer and lender.

Careers Begin 
with a Vision

 A
s a 12th-grader at 
Menlo-Atherton 
High School in 
Northern Califor-
nia, Anna Quinlan 
is a little preoccu-
pied. What senior 
isn’t? But here’s the 

thing: It’s all about science — heady stuff 
like helping people manage Type 1 and 2 
diabetes through her very own invention, a 
low-cost, closed-loop insulin pump. She 
calls it an “artificial pancreas,” a break-
through that won her the Grand Award in 
the 2018 National American Indian Virtual 
Science and Engineering Fair (NAIVSEF) 
sponsored by AISES.

So she’s not your typical teenager, and 
Quinlan’s OK with that. Perhaps it was to 
be expected from someone who taught 
herself to code in her tweens and got a job 
at the local Trader Joe’s to help pay for 
extracurricular biomedical and engineer-
ing experiments. For Quinlan, scientific 
research isn’t a hobby — it’s very much 

AISES PEOPLE

linked to real life and results. She sees her 
focus on diabetes as important. “It’s a 
chronic disease with a high prevalence in 
people of lower socioeconomic back-
grounds,” she explains. “And the tools these 
people need to manage their diabetes are 
often out of reach because of the cost.”

Quinlan’s passion for STEM emerged 
early on, and by the time she got to high 
school, she was branching out on her own in 
a makeshift lab at home with one research 
project after another. In eighth grade she 
discovered AISES through a Native outreach 
program run by nearby Stanford University. 
“When I learned about AISES and the 
Science and Engineering Fair, that was it,” 
she recalls. “I knew right then that I wanted 
to be part of AISES and have the annual fair 
as an outlet for my work.”

Getting to know the AISES community 
was also important for Quinlan’s broader 
outlook. “Beyond my brother and me, there 
aren’t many Native students at my high 
school. So having AISES in my life has 
made a huge difference,” she says. “My 

ANNA 
QUINLAN
CHEROKEE / MENLO-ATHERTON HIGH SCHOOL 
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mother is Cherokee, 
and when we visit her 
family in Kentucky I 
get to feel more 
connected to my 
heritage. It’s also great 
to feel that stronger 
connection closer to 
home.” In fact, when 
she goes to college (no 
decision yet on where), Quinlan may opt for 
a minor in Native American studies while 
pursuing a major in biology — and why not, 
maybe a second major in computer science.

Quinlan’s summer project this year was 
investigating the mechanisms of Type 1 
diabetes resistance in a particular strain of 
nonobese diabetic mice. She was selected to 
conduct that research as part of the presti-
gious Summer Student Program at the 
Jackson Laboratory, a nonprofit biomedical 
research facility based in Bar Harbor, Maine. 
“Its mission to promote better health care 
through genetic research is really opening my 
mind to all kinds of possibilities for my work 
moving forward,” she says.

The internship was 
the latest in a series of 
honors for Quinlan. That 
list includes an Intel 
International Science  
and Engineering Fair 
second-place Grand 
Award, a Rachel Carson 
Book Award, a Stanford 
University internship, 

multiple NAIVSEF awards dating back to 
2016 — and to round things out, a handful of 
art show awards for street photography. “I 
love how photos can capture a single moment 
in time and preserve it forever,” she says.

Quinlan is currently focusing on 
immune cell populations, exactly how Type 
1 diabetes develops, and the impact of 
certain genes in slowing or preventing the 
development of the disease in mice. It’s 
advanced work for anyone, and especially 
for a 17-year-old. But for Quinlan, it’s part 
of everything coming together after a lot of 
work and determination.

After all, this scientist has plans. “I think 
my dream job would be working as a 

physician investigator for the Indian Health 
Service, maybe an endocrinologist research-
ing diabetes in Native communities,” she 
says. “There’s something very compelling 
about the intersection of access to nutrition 
and medical care and socioeconomic 
circumstances.” 

But for now, she has other work to do. 
And there’s that matter of being a senior in 
high school. One thing is certain: Anna 
Quinlan is on her way.

— Susan Biemesderfer

CHEROKEE
One of the largest employers 
in northeastern Oklahoma, the 
Cherokee Nation employs more 
than 11,000 people in enterprises 
that range from aerospace to 
entertainment venues.

“When I learned about 
AISES and the Science 
and Engineering Fair, 
that was it. I knew 
right then that I 
wanted to be part of 
AISES and have the 
annual fair as an outlet 
for my work.”

Maria Gracia Asayag
Director of Multicultural Recruitment
Office of Undergraduate Admissions

mga2138@columbia.edu
undergrad.admissions.columbia.edu

FOR MORE INFORMATION, PLEASE CONTACT:

“There’s an amazing amount of diversity at Columbia which 
allows me to interact with Native students from across the 
country and with students from around the world. There are so 
many opportunities that enable Columbians to explore Native 
experiences in the context of a global stage, in addition to 
offering a variety of STEM internships that provide real world 
experience.”

MARIAH GLADSTONE, Earth and Environmental Engineering
Blackfeet; Helena, MT

Columbia students come from all fifty states and ninety countries in our 
diverse community. Resources and support for our American Indian, 
Alaska Native and Native Hawai’ian community include the Native 
American Studies Program, the Indigenous Forum Speaker Series, the 
Native American Council and annual Columbia University Pow Wow.

$168 million
in scholarships and grants awarded 
annually to undergraduates

200+
research centers 
and facilities across 
Columbia

50%
self-identify 
as students 
of color

over
Eileen Barroso
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❚ LOS ALAMOS NATIONAL LABORATORY 
INTERNSHIPS 

Dlanl.gov
The Los Alamos National Laboratory (LANL) in Los Alamos, 
N.M., offers internships that allow students to engage in 
research, experiments, and educational experiences while 
taking advantage of world-class lab facilities. These unique 
opportunities are customized for both undergraduate and 
graduate students, with an emphasis on developing the 
next-generation workforce in critical STEM fields. 

From technical training and hands-on laboratory experiences 
for undergraduates to intensive and advanced research opportu-
nities for graduate students, these programs support scholars in a 
wide range of STEM fields at various stages of their academic 
careers. Internships are available through the Community 
College Internship Program, Science Undergraduate Laboratory 
Internships, the National Nuclear Security Administration 
Minority Serving Institution Internship Program, and the 
Department of Energy’s Office of Environmental Management 
Minority Serving Institutions Partnership Program. 

LANL, a Department of Energy laboratory, is known for its 
broad outreach to increase STEM participation in underrepre-
sented groups. In 2018 for the third year in a row, the lab was 
named to the AISES list of Top 50 Workplaces for Native 
American STEM Professionals. For more information, select 
the “Career” tab at lanl.gov, then click on “Students,” or email 
Cassandra Casperson: casperson@lanl.gov.

ASK A PARTICIPANT
Ariel Nessl is a third-year PhD 
graduate student in physical 
chemistry at the University of 
Southern California who spent 
last summer interning in a 
chemistry lab at LANL. 

What is your background?  
I grew up in Sonora, Calif.,  
a town of fewer than 5,000 
people. I’m Me-Wuk of the 
tribe there. In eighth grade  
I had my first hands-on 
science class, and I really 
enjoyed it. But I didn’t  
know that science was a 
career option for me. Where  
I grew up, women weren’t 
doing jobs like that. Then  
my teacher told my parents 
that I was really good at 
science and that I should 
pursue it. I ended up taking 
every science class I could  

in high school, and I fell in 
love with it.
Where did you go to college, 
and what was your path to 
graduate school? I went to 
my local community college in 
Sonora for two years, then 
transferred to the University of 
California, Davis, where I 
earned a bachelor’s degree in 
chemistry. After graduation I 
worked as a lab technician for 
two years — one year for a 
biotechnology company and 
one year in community college 
stockrooms. After that, I 
enrolled at the University of 
Southern California in Los 
Angeles to pursue my PhD in 
physical chemistry.
How did you become an 
intern at LANL, and what did 
you do there? I learned about 
the program through my GEM 
Fellowship, a graduate 
fellowship intended to increase 

At Boston Scientific, we believe that progress is powered 

by a winning spirit. We’re passionate about solving complex 

problems across a wide range of medical conditions.  

We focus on meaningful innovation through collaboration  

to help patients live healthier, longer lives. That’s who we are. 

We’re ready to learn about who you are.

Science, no matter how  
advanced, is only as  
meaningful as the lives  
it transforms.

Boston Scientific is an Equal Opportunity Employer for more  
information please reference www.bostonscientific.com/careers

Copyright © 2016 by Boston Scientific Corporation or its affiliates.  
All rights reserved.

“I’ve gained the skills and confidence to
teach students new uses of technology 
and help them try to solve environmental

problems in their own backyards.”
- Ethan White Temple, Natural Resources MS

CAREER BUILDER

U.S. Air Force....................................................................................21
airforce.com

Noe Lozano
School of Engineering 
650-723-9107
Joseph Brown
School of Humanities 
and Sciences 
650-724-7437
Simone Hill
Grad School of Business, 
MBA
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A Summer Opportunity  
That Lasts a Lifetime

Free, Six-Week
Summer  
Health
Professions
Education
Program

facebook.com/shpepconnect

twitter.com/shpepconnect

APPLICATION OPENS

December 1 

APPLICATION DEADLINE

February 15

Building a Culture of Health
The Summer Health Professions  
Education Program (SHPEP) offers  
an educational opportunity for  
first- and second-year college  
students interested in exploring  
a career in the health professions.  
The program’s focus is to increase 
diversity in the health professions. 
The career tracks include dentistry, 
medicine, nursing, optometry, 
pharmacy, physical therapy, physician 
assistant, and public health.

Apply today and start building a  
successful career in the health professions. 

SHPEP is a national program funded by the Robert Wood Johnson 
Foundation with direction and technical assistance provided by  
the Association of American Medical Colleges and the American 
Dental Education Association.

Learn more and apply today:  

shpep.org

18-159 (08/18)
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STEM participation among 
African Americans, American 
Indians, and Hispanic Ameri-
cans. This past summer I 
worked in a lab where we do 
nonlinear spectroscopy —  
essentially, using lasers to study 
materials. I worked with a 
mentor as I took on the 
challenge of building a 
modification to the current 
laser setup to do things like 
speed up acquisition time and 
strengthen the signal. 
What were the highlights of 
your experience at LANL? A 
major highlight of my experi-
ence was sending my spectros-
copy design to the machine 
shop, then seeing it come back 
and actually function in the lab. 
Another big part of the 
experience was being a part of 
the scientific community and 
having mentors and peers with 
such similar interests. We also 

went on a tour of Trinity Site, 
where they tested the nuclear 
bomb, which was a significant 
highlight for me.
What are your longer-term 
career aspirations? I really 
love being in the lab and hope 
to do research for quite some 
time. I also love the commu-
nity college system and eventu-
ally want to go back and teach. 
I probably wouldn’t have 
become a chemist had it not 
been for the general chemistry 
class at my community college. 
If I had gone straight to a 
four-year school, I likely would 
have dropped out like most of 
the people where I come from 
— because I wasn’t ready. I was 
the first person in my family 
to go to college, and my 
community college really got 
me ready for everything I’ve 
been doing, including the 
amazing LANL internship.

Ariel Nessl

»

 PLEASE NOTE: 
  »   Advertisers in Fall only or College Issue only 

will be charged an additional 15% over the 
gross price indicated.  

  »   Advertisements placed in the National 
Conference Wrap-Up Issue are discounted 
15% o�  the gross rate.
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Digital 
Advertising

•  19,000 average page views every month

•  Winds of Change is widely viewed 
on desktop browsers, with increasing 
mobile device views

Web Banner Advertising Winds of Change 
Digital Edition

Net Ad Rates (Monthly rates)

aises.org Web Banners
AD SIZE: 180 x 150 px  
➜ MONTHLY NET RATE: $450

New! AISES Home Page 
Premium Scrolling Banner
➜ MONTHLY NET RATE: $1,000

REQUIRED CONTENT:

•  Background Color: Please 
specify a color for the back-
ground. (Preferably a hex color)  

•  Image:  960 x 475 px maximum 
size. Jpeg or PNG format only  

•  External Link

ground. (Preferably a hex color)  

woc.aises.org
Winds of Change 
WEB BANNERS: 180 x 150 px 
➜ MONTHLY NET RATE: $450

Extend Your Reach Online 
to More AISES Members

•  Change your ad and your 
message month to month

•  Choose placement on the most 
visited pages on aises.org

•   Exclusive opportunity on 
four high-traffic pages month 
to month:
» National Conference Home
» About the Conference
» Conference Agenda
» Conference Registration 

•  Change your ad and your 
message month to month

•  Support your print campaign 
in Winds of Change magazine 
with exposure on the 
magazine’s preview page on 
aises.org and on the website

NEW!

NEW!

conference.aises.org 
Web Banners (National Conference)
AD SIZE: 180 x 150 px  
➜ MONTHLY NET RATE: $550

Accepted File Formats: JPG, GIF, PNG  
Max File Size: 100KB
Ad materials for Web Banners due on the 20th of the month prior to ad running. 

Total 
Email 

Distribution

14,000

Winds of Change uses a new digital platform that flows across 
any device to improve mobile viewing quality. Content will adjust 
automatically to look great on any screen size. Along with a 
simplified reading experience, integrated advertising is more 
visually appealing.

Annual issues are distributed by email and are included in all 
AISES social media posts upon publication. Moreover, the 
Winds of Change website, launched in 2018, is home to past 
and present issues.

Other Advertising Opportunities Include:

Samples and pricing available. Please send a request to 
cmcdonough@aises.org or call 617-969-2137 for further information.

•   Single article sponsor, 
footer ad

•  Call-to-action pop-ups

•  Call-to-action in article

•  Pulsing ad links

•  Video

Digital 
Editions  
Emailed 
& Post Dates

Spring Issue 
Week of 4/8
 
Summer Issue 
Week of 6/24

Fall Issue 
Week of 10/7
 
Conference 
Wrap-Up
Week of 11/18
 
College Issue 
Week of 12/2

Digital Issue Sponsorship: 
$2,700 per issue 
» Sponsor the digital version of 
Winds of Change magazine. A bottom 
banner will pop up as the issue 
loads and at the beginning of several 
articles throughout the issue. This 
banner is sized at 728 x 90. Extend 
your presence in the digital issue with 
a pop-up bottom banner running 
throughout the issue.

Animated Effect: $150 per ad 
» Basic animation can be added 
to your ad, making it pop on the 
page. It can bounce, fl ash, shake, 
bounce in, fade in, fl ip in vertical, 
fl ip in horizontal, rotate in, roll in, 
zoom in, slide in down, slide in up, 
slide in left, or slide in right.

*Please note that this image is responsive 
and the top and bottom of the image will 
be cropped on wide monitors.
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Digital 
Advertising

Digital Newsletters 
Paths to Opportunities is distributed 
monthly to more than 14,000 AISES 
members, subscribers, and supporters.
Must-read digital newsletter Paths to Opportunities is 
published twice a month in dual versions for two key 
segments of the Winds of Change audience:

•   PRE-COLLEGE, COLLEGE, AND GRADUATE STUDENTS 

• STEM PROFESSIONALS AND EDUCATORS

AD SIZES AND RATES*

(note: images not to scale)

Top Leaderboard  
Sits above newsletter masthead – most visible 
position 
AD SIZE: 728 x 90 px ➜ MONTHLY NET RATE: $950

Content Ad 
PROVIDE THE FOLLOWING:

•  Photo
•  5-word headline
•  50-word description (max)
•  Link to your website
PHOTO SIZE: 125 x 100  px  ➜ MONTHLY NET RATE: $750

Skyscraper
Vertical banner on 
right side of newsletter 
TOTAL AD SIZE: 160 x 600 px    
➜ MONTHLY NET RATE: $600

Accepted File Formats: JPG, GIF, PNG  
Max File Size: 100KB
Ad materials deadline for Paths to Opportunities 
newsletters are the 10th and 20th of the month 
in which the ad will appear. 

Each version is customized with news of career-development opportunities along with 
editorial content targeted to its unique demographic segment of Indigenous North 
Americans in STEM fields. And each issue also has news from the AISES family on 
timely topics and upcoming events.

Paths to Opportunities for students includes news of scholarships, fellowships, and 
internships as well as articles that will help them succeed academically and stay on a 
path leading to a satisfying career in a STEM-related field.

Paths to Opportunities for active STEM professionals and educators includes 
news of career development, internships, and employment opportunities with 
outstanding organizations, agencies, universities, and corporations in multiple STEM 
fields, as well as articles and tips on building a flourishing career.

JANUARY

FEBRUARY

MARCH

APRIL

MAY

JUNE

JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

Chart a course for your 
career in 2019

Developing as a leader

Feel-good jobs: the pros and cons 
of working for a nonprofi t

What is your personal work style, and 
how can you make it work for you?

School still rules: the importance of 
continuing education for professionals

Business travel basics

Successfully transitioning from 
college to the professional world

Are you a future business owner? 
What to consider before heading 
out on your own

Make the most of the AISES 
National Conference

Tame your in-box: prioritize, 
organize, and get more done

Preparing for the annual 
performance review

Networking: learn to love it

Professionals

Watch your wallet: budgeting tips 
for the new year

Science fair prep

Building — or strengthening — 
an AISES College Chapter

Summer job or internship? 
How to decide which is best for you

Finding funding to pay for college

College tour confi dential: what 
prospective students should look for

A beginner’s guide to 
resume writing

Top 10 secrets of getting 
good grades

The AISES National Conference: 
a guide for students

Tips for balancing your life on campus

Think like a teacher — what do they 
look for in a successful student?

Is graduate school for you?

Students

Closing Banner
Closes the newsletter above the footer 
AD SIZE: 468 x 60 px  ➜ MONTHLY NET RATE: $450

*20% discount o�  published net rates for the 
purchase of four or more ad units within a 12-month 
period.  Ads must be purchased at the same time 
on one insertion order contract.

Upper and Mid-Banner
Horizontal banner that sits below either the 
main story (upper) or the secondary story (mid) 
AD SIZE: 300 x 140 px ➜ MONTHLY NET RATE: $500

Top Banner
Sits just below masthead and key newsletter links – 
highly visible position 
AD SIZE: 468 x 60 px ➜ MONTHLY NET RATE: $800

Link Ad
PROVIDE THE FOLLOWING:

•  5 descriptive bullet points — at 5–10 words each

 •  Links for all 5 bullet points
•  Logo
LOGO SIZE: 120 x 50 px ➜ MONTHLY NET RATE: $750

Paths to Opportunities 2019 Topics Calendar

PLEASE EMAIL ADS TO MCLARK@AISES.ORG
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PAYMENT TERMS & CONTRACT CONDITIONS

Winds of Change is exclusively published by the 
American Indian Science and Engineering Society 
(Publisher).

FREQUENCY DISCOUNTS
Rates are based on the number of insertions run in 
a contract year. If within 12 months, fewer insertions 
are placed than specified, the rates will be short-rated 
accordingly. Two-page spreads count as two insertions 
toward earned frequency rates.

RATE CHANGES
The Publisher reserves the right to change the rates 
upon 60 days written notice. Contracts may be 
cancelled at the time a change in rates becomes 
effective without incurring a short-rate adjustment, 
provided the contract rate has been earned up to the 
date of cancellation.

RATE POLICIES
All insertion orders for advertising in Winds of Change 
magazines are accepted subject to the terms and 
provisions of the current advertising rate card. 
Publication of the advertisement represents acceptance 
of the order. No conditions, printed or otherwise, 
appearing on the space order, billing instructions, or 
copy instructions that conflict with the Publisher’s 
stated policies and current rate card will be binding 
with the Publisher. Any insertion of advertising made 
by the agency or advertiser represents an acceptance 
by both the agency and the advertiser of all the terms 
and conditions of the rate card applicable to the issue 
in which the insertion is to be published. The Publisher 
reserves the right to hold the advertiser and/or its 
advertising agency jointly and severally liable for such 
monies as are due and payable to the Publisher. The 
Publisher will not extend credit for advertising orders 
or space reservations that claim sequential liability. 
Failure (by the advertiser) to make the order correspond 
in price or otherwise with the rate schedule is regarded 
only as a clerical error, and the publication of the 
advertisement will be made and charged for upon the 
terms of the rate schedule then in force without further 
notice. Advertising rates, terms, and conditions set forth 
in this rate card shall govern and supersede any other 
information published in previous rate cards, directories, 
media guides, or rate and data services. 

CANCELLATIONS
Cancellations of signed insertion orders must be 
submitted in writing and shall not be considered 
accepted until confirmed in writing by the Publisher. 
Space reservations are binding and non-cancellable 
after published closing date. Covers are non-cancellable. 
Publisher reserves the right to not only run the most 
recent advertisement submitted by the advertiser 
even if the material was indicated to be for a previous 
issue, but also charge the full amount as indicated 
on this agreement if the Publisher does not receive 
the material by the published space close date or by 
a Publisher-approved extension date. If no previous 
advertisement exists, it is the Publisher’s right to run a 
house advertisement in its place and charge the full rate 
as indicated on the advertising insertion order.

COMMISSIONS
Standard 15% commission of gross to recognized 
agencies provided payment is received within the terms 
of the sale. Commissions are not allowed on billings 
over 90 days past due from date of invoice. Only space 
charges are commissionable. Production or mechanical 
charges are billed at net and are non-commissionable.

Payment Terms 
& Production 

Requirements

PRINTING PROCESS 
Computer-to-plate; four-color process (CMYK); 
heat-set; web offset; SWOP specifications. 
Reproduction quality is contingent upon ad 
material furnished.

DIGITAL SPECS
Winds of Change requires that advertising 
materials be sent in digital format as a high-
resolution (press-optimized) PDF. All fonts and 
images must be embedded in the file. All images 
must be converted to CMYK. RGB images are 
not acceptable. If sending an Adobe Illustrator 
file, please convert all type to outlines prior to 
shipment. Please contact Winds of Change with 
any questions regarding the creation of a high-
resolution PDF. Native QuarkXPress or Adobe 
InDesign files are not acceptable.

FILE DELIVERY
EMAIL: mclark@aises.org

PRODUCTION CHARGES
Necessary conversions made by the publisher will 
be billed as a cost to the advertiser. Production 
charges are non-commissionable.
 
INSERTS 
Special rates apply for preprinted inserts, insert 
cards, gatefolds, and special units. Availability 
and prices will be furnished upon request. 
Preprinted quotations also supplied upon 
request. All inserts must be pre-approved by 
AISES Media prior to insertion. For mechanical 
specifications, quantity, pricing, and shipping 
information, contact your sales representative.

ADDITIONAL DIGITAL EDITION 
SPECIFICATIONS
•  Winds of Change Embedded Video Clip 

Send video files as .flv or .avi files. Windows 
Media Player, REAL.video, or QuickTime formats 
acceptable. Preferred video codec is H.264. When 
sending QuickTime video files, please avoid using 
the IMA 4:1 audio codec. The recommended 
audio codec for QuickTime is AAC. When sending 
.avi files, avoid using the Intel Indeo video codec. 
Streaming YouTube video is acceptable. Please 
supply URL using the following structure: 
http://www.youtube.com/v/video_id, where 
video_ID is the id that YouTube assigns to a 
video it hosts. 500 pixels wide as a minimum is 
recommended. Any aspect ratio is acceptable.

•  Winds of Change Embedded Slide Show 
Send 8–10 images in .jpg, .gif, or .png format at 
minimum 150 dpi, color RGB. For best results, 
all images should be the same dimensions. 
Preferred order of images must be clearly 
labeled in each image document title and 
specify desired seconds between slides 
(average is 3 seconds).

PRODUCTION 
REQUIREMENTS
IF THERE ARE ANY QUESTIONS 
REGARDING THE PROCESS STATED 
BELOW, PLEASE CONTACT 
MCLARK@AISES.ORG.

INVOICING POLICY
Prepayment Requirements: Prepayment via 
check or credit card is required for ©-page and 
smaller placements. If paying by credit card, a 
completed credit card authorization form must 
accompany insertion orders to ensure placements. 
Please contact your sales representative for an 
authorization form if one is not provided with the 
insertion order. Payment by check must be mailed 
with a copy of the completed insertion order to the 
address below. New agencies/advertisers may be 
required to prepay for their first advertisement and 
submit a credit application. The Publisher reserves 
the right to revoke or deny credit terms at any 
time. Qualified advertising is invoiced at the time 
of publication. Payment is due within 30 days of 
invoice date. Finance charges accrue at a daily rate 
of 2% compounded, on payments received after 
that date. To ensure payment is accurately applied, 
please include the invoice number and the name of 
the advertiser on the check.

Make Checks Payable To:
American Indian Science and Engineering Society

SEND PAYMENTS TO:
AISES National Headquarters
4263 Montgomery Blvd, NE, Ste. 200
Albuquerque, NM 87109

PHONE OR EMAIL CONTACT:
(505) 302-0076
vgish@aises.org

GENERAL CONDITIONS
All advertisements in Winds of Change magazines 
are accepted and published on the representation 
that both the advertiser and the advertising agency 
are authorized to publish the entire content and 
subject matter thereof. Failure to publish advertising 
matter invalidates the insertion order only for 
such matter, but does not constitute breach of 
contract. In consideration of publication of an 
advertisement, the agency and the advertiser, jointly 
and severally, will indemnify and hold harmless 
the Publisher, its officers, agents, and employees, 
against all expenses (including legal fees) and 
losses resulting from the publication of the contents 
of advertisements, including, without limitation, 
claims or suits for libel, violation of right of privacy 
or publicity, plagiarism, copyright or trademark 
infringement, and any other claims or suits that may 
arise out of the publication of such advertisements. 
All contents of the advertisement are subject to the 
Publisher’s approval. The publisher reserves the 
right to reject, exclude, or cancel any advertisement, 
insertion order, space reservation, or position 
commitment at any time. The Publisher will insert 
the word “advertisement” prominently into any 
advertisement that simulates editorial content. 
Terms of this agreement may be voided by the 
Publisher due to strikes, accidents, fires, acts of 
God, and other contingencies that are beyond the 
Publisher’s control. The Publisher assumes no 
liability if for any reason it becomes necessary to 
omit or cancel the advertisement. The Publisher’s 
liability for error will not exceed the charge for the 
advertisement in question. The Publisher assumes 
no liability for errors in the advertiser’s index or any 
type set by the Publisher. As used in the terms and 
conditions, the term “Publisher” shall refer to the 
American Indian Science and Engineering Society.
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