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KNOWLEDGE
We are committed to the pursuit of 
knowledge and continuous growth in 
learning and teaching. 

INNOVATION 
We anticipate and embrace change 
and strive to learn and improve 
by trying new approaches and 
forward-thinking solutions.

RELATIONSHIPS 
We actively build and continually 
steward transparent, honest, and 
ethical relationships with our 
partners, members, and all who  
are part of our AISES family. 

COMMITMENT 
We do what we say we are going 
to do and conduct our business 
with the highest standards of 
professional behavior and ethics. 

EMPOWERMENT 
We embrace the power of our 
people by encouraging them to 
take initiative, lead, and make 
decisions. 

CULTURE 
We honor our ancestors by 
carrying forward our cultural 
traditions and values in all  
that we do.

Winds of Change Magazine

Digital Newsletters

AISES.org Banner Advertising

Winds of Change Website

REV 5

AMERICAN INDIAN SCIENCE AND ENGINEERING SOCIETY

OUR MISSION: The American Indian Science and Engineering Society (AISES) is a national 
nonprofit organization focused on substantially increasing the representation of American Indians, 
Alaska Natives, Native Hawaiians, Pacific Islanders, First Nations, and other Indigenous peoples  
of North America in science, technology, engineering, and math (STEM) studies and careers.
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Dr. Wendy Smythe works at the intersection 
of traditional knowledge and STEM fi elds
Dr. Wendy Smythe works at the intersection 

BRINGING 
GEOSCIENCE 
HOMEHOME

COPING WITH 
CLIMATE CHANGE:
TRIBAL STRATEGIES ENLIST 
TRADITIONAL KNOWLEDGE 

MEET THE WINNERS 
ANNOUNCING RECIPIENTS 
OF THE 2019 AISES 
PROFESSIONAL AWARDS

 25   
NATIVE
STEM

ENTERPRISES
TO WATCH
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Reach and  
Influence

Marcy Ferreire
ASPIRING COLLEGE  
STUDENT

Onri Jay Benally
COLLEGE STUDENT  

Cristin Haas
YOUNG CAREER  
PROFESSIONAL

Corey Gray
MATURE CAREER 
PROFESSIONAL
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THE STRUCTURE OF AISES
Organization, Chapters, and Programming

AISES DIRECTLY SUPPORTS EDUCATION AND  
JOB OPPORTUNITIES IN STEM FOR NATIVE AMERICANS
• �STEM jobs in the field are set to increase 17% between 2014 and 2024, while non-STEM employment will 

grow just 12%.1

• �White non-Hispanics hold 71% of STEM jobs versus 0.4% held by American Indians/Alaska Natives.2

• �The average wage for all STEM occupations is $85,570, nearly double the average for all occupations 
($47,230).3

• �Native Americans and Alaska Natives earning an undergraduate degrees in Science or Engineering actually 
declined by 12% going from 3,341 in 2006 to 2,930 in 2016.4

• �A strong tribal STEM workforce helps generate entrepreneurial opportunities to support tribal communities.

1 National Science Foundation
2 U.S. Census

3 Bureau of Labor Statistics data on occupational employment and wages, 2014
4 National Science Foundation

6,500+
Winds of Change total  
distribution per issue
�5,300+ 
Individual Members
1,200+ �
High School Teachers and  
Guidance Counselors
�185+ �
Native American Libraries  
and Resource Centers
2,000 �
Delivered to AISES  
National Conference
500+ �Delivered to Native Events

AISES CHAPTERS AND AFFILIATES

199 
Chartered College and  
University Chapters
201 
Affiliated K–12
21 
Professional Chapters
2 
Tribal Chapters

MEMBER DISTRIBUTION

MEMBERSHIP BREAKDOWN

75% �
College Students and Young Professionals
21% 
Pre-College
�31% 
Lifetime Members of AISES

46% 
Male

54%
Female
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190 College Chapters	
                          2 Tribal Chapters

158 Pre-College Affiliates

2CONTACT US:  Candace McDonough  •  National Sales Director  •  617.969.2137  •  cmcdonough@aises.org
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Dr. Wendy Smythe works at the intersection 
of traditional knowledge and STEM fi elds
Dr. Wendy Smythe works at the intersection 

BRINGING 
GEOSCIENCE 
HOMEHOME

COPING WITH 
CLIMATE CHANGE:
TRIBAL STRATEGIES ENLIST 
TRADITIONAL KNOWLEDGE 

MEET THE WINNERS 
ANNOUNCING RECIPIENTS 
OF THE 2019 AISES 
PROFESSIONAL AWARDS

 25   
NATIVE
STEM

ENTERPRISES
TO WATCH

• Student profiles

• College profiles

• ��Top 200 Colleges  
listings

• �Article coverage  
includes related 
topics, such as:

   » �Selecting a  
college

   » ��Assembling an  
application

   » ��Securing  
financial aid

   » �Succeeding  
in an academic  
environment

SPRING 
Distribution 
April 2020

SUMMER 
Distribution 
June 2020

Top Jobs in a Growing 
STEM Field
ISSUE FOCUS: Opportunities in an 
expanding STEM field are the focus 
of this article, which puts industry 
experts in the spotlight to describe 
the roles most in demand.

Top 50 Workplaces  
in STEM
ISSUE FOCUS: STEM employers 
committed to recruiting and 
retaining a diverse staff, with 
profiles of Native professionals 
in representative workplaces. 

FALL 
Distribution 
October 2020

National  
Conference Issue
ISSUE FOCUS: 25 Tribal 
STEM Enterprises to watch, 
with content relevant to the 
AISES National Conference.

DIGITAL EDITION PLATFORM   Our digital magazine edition platform flows 
across all devices to improve mobile viewing quality. All digital issues are posted on 
aises.org and emailed to 14,000+ readers. Our digital editions offer advertisers 
unique opportunities to extend your reach beyond print circulation.

WRAP-UP 
Distribution 
November 2020

National  
Conference Wrap-Up
ISSUE FOCUS:  
A recap of the AISES 
National Conference  
events and people.

Digital  Distribution Only!

Digital  Distribution Only!
SPECIAL COLLEGE ISSUE 
Distribution 
December 2020

Top 200 Colleges
ISSUE FOCUS: Preparing for, 
getting in, and making the most 
of college and graduate school. 
Includes Top 200 Colleges for 
Indigenous North Americans.

Winds of Change is published five times a year — three print issues and two digital-only issues —  
for American Indians, Alaska Natives, Native Hawaiians, Pacific Islanders, First Nations,  

and other Indigenous North Americans by the American Indian Science and Engineering Society.

In Every Issue
» �Career Builder 

Includes Q&As with 
members talking about 
their experiences  
in the workplace as an 
employee or intern

» �AISES People 
Profiles of AISES 
student and 
professional members

» �AISES Notebook 
News about AISES members 
and chapters

» �Paths in Education 
A compilation of enriching 
learning and career development 
opportunities for students 
and professionals, including 
internships, fellowships, 
conferences, workshops, and 
scholarships

» �Last Word 
Final page includes thoughts from an individual who 
has an interest in furthering the AISES mission

All print issues are 
promoted through our 
social media channels
User engagement per issue:

Facebook 11,470

INSTAGRAM 1,381

TWITTER 4,050

3CONTACT US:  Candace McDonough  •  National Sales Director  •  617.969.2137  •  cmcdonough@aises.org
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  Print Publications & Digital-Only National Conference  
Wrap-Up Issue Advertising Rates (Gross)

Ad Location/Size	 1x	 2x	 3x	 4x	 5x 

Back Cover  	 $4,605	
Inside Front Cover 	 $4,260	
Inside Back 	 $4,195	
2-Page Spread 	 $6,595	
Full Page	 $3,595	 $3,525	 $3,450	 $3,235	 $3,165
2/3 Page (vertical)	 $2,925	 $2,870	 $2,810	 $2,635	 $2,575
1/2 Page (horizontal)	 $2,495	 $2,445	 $2,395	 $2,245	 $2,195
1/3 Page (vertical)	 $1,875	 $1,840	 $1,795	 $1,690	 $1,650
1/4 Page	 $1,375	 $1,350	 $1,320	 $1,240	 $1,210
College/University  

  Logo or Job Opportunity	 $620 
  (1/6 page)	

Issue	 Ad Sales Close	  Ad Materials Due  	 Magazine Distributed

Spring 2020	 3/13	 3/20	 Week of 4/13

Summer 2020	 5/29	 6/5	 Week of 6/22 
(digital only)

Fall Conference 2020	 9/11	 9/16	 Week of 10/12 
(distributed at AISES National Conference)

Conference Wrap-Up 2020 	 10/30 	 11/5	 Week of 11/16 
(digital only)

College Guide 2020–2021	 11/6	 11/11	 Week of 11/30

2020 ISSUE AD DATES

Winds of Change Print Edition
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ADVERTISER  
INDEX
Thanks to all our advertisers!  
Please visit them online to learn more about 
the opportunities they offer.

AAAS Science Careers ..................................................................34 
sciencecareers.org/woc

American Chemical Society ......................................................... 22 
acs.org/chemistryambassadors

American Indian College Fund ..................................................... 39 
thinkindian.org

AMERIND Risk ................................................................................ 38 
tribesprotectingtribes.com

AT&T ....................................................................................................7 
att.com

BMM Testlabs ................................................................................. 22 
bmm.com

BNSF Railway ................................................................................... 11 
bnsf.com/careers

Boston Scientific.............................................................................13 
bostonscientific.com/careers

Bristol Bay Native Corporation ...................................................C2 
bbnc.net

Central Intelligence Agency ..........................................................15 
cia.gov/careers

Colorado School of Mines .............................................................41 
mines.edu/graduate-admissions

Intel ..................................................................................................C4 
jobs.intel.com

Los Alamos National Laboratory................................................. 36 
lanl.gov/careers

NextEra Energy ............................................................................... 29 
nexteraenergy.com

Oracle ................................................................................................. 5 
oracle.com/careers

Procter & Gamble .......................................................................... 23 
pgcareers.com

Raytheon ..........................................................................................31 
raytheon.com

Sandia National Laboratories ...................................................... 28 
sandia.gov/careers

Sloan Indigenous Graduate Partnership ....................................41 
sloanphds.org/sloan-indigenous-graduate-program.html

Stanford University ........................................................................41 
nacc.stanford.edu

Teach for America .......................................................................... 38 
teachforamerica.org/apply

University of Idaho McCall Outdoor  
Science School ............................................................................... 37 
uidaho.edu/moss

U.S. Air Force ....................................................................................21 
airforce.com

U.S. Department of Energy ............................................................. 9 
doemeispp.org/home

U.S. Department of the Interior 
Bureau of Ocean Energy  
Management ................................................................................... 33 
boem.gov

U.S. NRC .......................................................................................... 32 
nrc.gov

 
STANFORD UNIVERSITY
The American Indian, Alaska Native, and Native 
Hawaiian community at Stanford is as diverse as it is 
strong. Join us in strengthening our community and 
building a stronger Indian America!

Dahlton Brown  
(Wilton Miwok) 
Undergraduate Recruiter 
650-498-7651
Noe Lozano 
School of Engineering  
650-723-9107
Joseph Brown 
School of Humanities 
and Sciences  
650-724-7437
Simone Hill 
Grad School of Business, 
MBA • 650-721-4437

Katy Klemme 
Grad School of Business, 
Ph.D • 650-725-3260 
Kimberly McCabe 
(Navajo) 
Grad School of Education 
(650) 723-2115
Judith Ned 
School of Medicine, MD  
650-723-4462
Samar Fahmy 
School of Med,  
Bio Sciences PhD 
650-725-7423

Tenea Nelson 
School of Earth,  
Energy & Environmental 
Sciences  
650-725-2234
Faye Deal 
Law School  
650-723-0302
Greg Graves (Delaware) 
Graduate Recruiter 
650-725-6947

nacc.stanford.edu

COLLEGES &  
UNIVERSITIES

All programs are subject to specific advertising requirements in 
Winds of Change media. Winds of Change is published exclusively by  
the American Indian Science and Engineering Society.

PRINT AD SIZES & SPECS
(note: images not to scale)

Accepted File Formats: PDF, TIF, JPEG, EPS   
Minimum Resolution: 200 dpi 
Preferred Resolution: 300 dpi

Two-page Spread  
STANDARD SIZE:  
16" x 9.875" 

Full page   
STANDARD SIZE:  
7.5" x 9.875" 

2/3-page Vertical 
STANDARD SIZE:  
4.75" x 9.625" 

1/3-page Vertical 
STANDARD SIZE:  
2.25" x 9.625" 

1/6-page College/
University Logo Ad 
(USUALLY CONSISTING OF  
COLLEGE LOGO AND TEXT) 
STANDARD SIZE:  
3.5" x 3.125" 

1/2-page Horizontal 
STANDARD SIZE:  
7.25" x 4.625" 

1/4-page 
STANDARD SIZE:  
3.5" x 4.625" 

BLEED SIZE: 17.25" x 11.125" 
INCLUDES .125" BLEED ON ALL SIDES 
(Trim: 16.75" x 10.875")

BLEED SIZE: 8.5" x 11.125" 
INCLUDES .125" BLEED ON ALL SIDES 
(Trim: 8.375" x 10.875")

Please make sure ads match dimensions 
specified. Winds of Change requires that advertising 
materials be sent in digital format. Color ads must 
be saved as CMYK. Black and white ads must be 
saved as grayscale. DO NOT use RGB, LAB, or spot 
colors. The following file formats are acceptable:
 
» �High-resolution (press-optimized) PDF (PDF/X-

1a:2001 setting). All fonts and images must 
be embedded in PDF files. All colors (images, 
text, logos, etc.) must be converted to CMYK or 
grayscale.

» �High-resolution Photoshop TIF (200 dpi 
minimum, 300 dpi preferred)

» �High-resolution Photoshop JPEG (200 dpi 
minimum, 300 dpi preferred)  

» �CMYK Adobe Illustrator file (Please convert all 
type to outlines)

NEED ASSISTANCE IN AD DEVELOPMENT? 
AISES is here to help with ad development, graphic design, or ad copy that puts you in 
touch with customers and generates interest in what they get from your services.  
For advertising questions and general costs, contact your sales representative.

Print  
Advertising
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AISES
NOTEBOOK

Do you or a member you know 
have a new academic degree, 
promotion, or award? Newly 
published book or paper? Let 
us share the good news — just 
email Winds of Change editor 
kenglish@aises.org.

DON’T 
BE SHY!

Inside AISES 

THE TRIBAL NATIONS 
ADVISORY COUNCIL

The busy North Star AISES 
Alliance and Professional 
Chapter (NSAAP) has a big 
reach, representing professional 
members all over the Upper 
Midwest (Minnesota, Wisconsin, 
North Dakota, South Dakota, 
Iowa, the Upper Peninsula of 
Michigan, Nebraska, and 
Illinois), as well as the province 
of Manitoba in Canada. The 
chapter is a leader in promot-
ing the AISES mission and 
supporting STEM in Native 

communities throughout Region 5. In addition to having fun, 
members find a lot of satisfaction in what they achieve together. 

The chapter was “rebooted” by AISES Board of Directors 
member Mike Laverdure, Dr. Mark Bellcourt, and Rita Peterson in 
2010, and the active core membership of 15, and email roster of 
over 50, hasn’t let up since then — look for them contributing at 
Regional, Leadership, and National Conferences (NSAAP was the 
host Local Volunteer Committee at the 2016 National Conference 
in Minneapolis). Current officers are John Carlson, White Earth 
Ojibwe, president; Naomi Farabee, Lac du Flambeau Ojibwe, vice 
president; Brittany Anderson, Fond du Lac Ojibwe, secretary; and 
Kelsey Scareshawk, Cheyenne River Sioux, treasurer.

Every year the chapter holds a charitable golf tournament to 
fund youth STEM programs and travel scholarships that send 
local college students to the AISES National Conference. They’ve 
also been successful writing and receiving grants and are always 
looking for new ways to raise funds for their activities. Chapter 
members serve as judges for the Circle of Life Academy at the 
White Earth Nation, where the group awards Space Camp 
scholarships to students with exceptional science projects, often 
those that incorporate a focus on traditional knowledge. Another 
important annual event for the chapter is their participation in 
the American Indians in Science event at the Science Museum 
of Minnesota, where they host an outreach activity. Chapter 
members keep up with each other at monthly meetings, often 
via videoconference.

One of two new advisory councils officially launched at the 
2017 AISES National Conference, the Tribal Nations Advisory 
Council (TNAC) has an especially timely mission. (The other 
new council is CIAC: the Canadian Indigenous Advisory 
Council.) TNAC’s inaugural meeting at the conference gathered 
more than 30 tribal leaders to discuss a pressing issue at the 
intersection of AISES and tribal communities: developing a 
skilled STEM workforce in Indian Country. TNAC members, 
who represent tribes from across the country, meet both by 
phone and in person at conferences. Co-chairs are John Lewis, 
Mark Harding, Alicia Ortega, and Gary Santos.

Benefits of the council’s work will include an expanded 
ability to manage tribal lands, bolster the technical infrastruc-
ture, improve health care delivery, develop entrepreneurial 
opportunities, and ultimately promote tribal sovereignty and 
self-determination. The council will also advise AISES on 
pursuing STEM programming with the youth of tribal nations. 

“It’s important to spread the word about AISES. As I speak 
with other tribal leaders in the Northeast, one of the goals is to 
start AISES-focused chapters within each tribal nation,” says 
Harding, Mashpee Wampanoag. “It’s so important to come 
together about how our children are trained and ensure they are 
ready for leadership positions in the next century.” 

$

Chapter Spotlight

The North Star AISES Alliance 
and Professional Chapter

An AISES 
Tribal 
Nations 
Advisory 
Council 
meeting 
earlier  
this year

Brandon Polingyumptewa
Supply Chain Management 

Procurement Agent 
Tribal affiliation: Hopi

THE FUTURE
IS BUILT 
HERE

boeing.com/careers/AISES

Join a diverse team that is united in 
pushing the boundaries of imagination 
and excellence. Come shape the 
future with us.

Boeing is an Equal Opportunity Employer. Employment decisions are made without regard to race, color, 
religion, national origin, gender, sexual orientation, gender identity, age, physical or mental disability, 
genetic factors, military/veteran status or other characteristics protected by law.

PLEASE EMAIL ADS TO ADS@AISES.ORG
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 O
riginally from Tółikan 
(Sweetwater), Ariz., 
Ranalda Tsosie 
describes herself as “a 
proud Diné woman.” 
She is also the proud 
mother of seven, an 
environmental chemist, 

and a full-time graduate student at the 
University of Montana, now in her last year in 
the Interdisciplinary Studies doctoral program 
with an emphasis in chemistry, geoscience, 
and environmental studies.

Throughout Tsosie’s educational journey, her 
traditional upbringing and support from her 
family have been a source of strength. “My great-
grandparents and grandmother raised me to 
appreciate my culture, language, and traditional 
way of life,” she says. “My mother recognized my 
potential from the very beginning and always 
encouraged me to pursue an advanced degree.” 
In addition, her path was shaped by her 
undergraduate experiences at Diné College. 
“They emphasize the SNBH paradigm (a 
worldview that guides harmonious living) and 
how it incorporates Diné philosophies into 
living a life filled with respect, spirituality, 
identity, tranquility, balance, and harmony,” she 
explains. “It also represents four important life 
lessons: Nitsáhákees (Thinking), Nahat’á 
(Planning), Iiná (Implementing/Living), and 
Sihasin (Reflection/Assurance).” 

Tsosie says she equates these philosophies 
with the process of scientific thinking and 
currently uses them as a basis for the research 
she is conducting on addressing long-standing 
water contamination issues within Diné 
communities. “Growing up on the reservation, 
and seeing community members slowly fade 
away into memories, has given me motivation 
to pursue remedies for ground and surface 

AISES PEOPLE

RANALDA L. TSOSIE
DINÉ / UNIVERSITY OF MONTANA / CHEMISTRY, 
GEOSCIENCE, AND ENVIRONMENTAL STUDIES

“Growing up on  
the reservation, and  
seeing community 
members slowly fade 
away into memories, 
has given me 
motivation to pursue 
remedies for ground  
and surface water 
contaminations due  
to historical mining 
activities.” S
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water contaminations 
due to historical mining 
activities,” she says. 

When Tsosie had 
her first child a year 
after starting at the 
University of New 
Mexico, she was faced 
with a tough decision. 
“I knew that going to 
school requires a lot of 
dedication and would 
reduce the amount of 
time I could spend with my family,” she 
explains. “I knew I couldn’t do that to them, 
so I stopped and decided to not go anymore. 
I got a regular job and got used to it.”

Eventually Tsosie realized that she was no 
longer content to be in customer service. “I 
still had that passion and that need to do 
research: to find something new, to be 
innovative, and to use my curiosity to answer 
questions,” she recalls. “At some point you 
realize you are ready. It doesn’t matter if you 
are the oldest person in that classroom. What 
matters is that you’re there and dedicated to 

bringing change to your 
surroundings — your-
self, your family, and 
especially your 
community.”

Next to balancing 
academics and family 
life, Tsosie found that 
impostor syndrome was 
her greatest challenge. 
“I had to overcome 
thoughts that I didn’t 
belong in my graduate 

program because I wasn’t smart enough,” she 
says. “Reaching out to my peers in the Native 
community at the University of Montana 
and in Missoula, Mont., the AISES Lighting 
the Pathway to Faculty Careers for Natives in 
STEM program, and the Sloan Indigenous 
Graduate Partnership scholars helped me get 
through and keep going.” 

Now coming to the end of her studies, 
Tsosie has learned that many Native students 
are like her — they have families and they 
have persevered. “You can do it,” she says. “I 
never do any type of graduate work on 

weekends. I always devote that time to my 
children. It takes a lot of careful time 
management, but you can do it!”

Tsosie is hoping to create a career as a 
professor with a lab group. “I want to have 
my own science-children!” she says. “I want 
to foster Native students to get through 
graduate programs, to be an advocate for 
them. I’ve been so fortunate to have similar 
mentors throughout my life. At the same 
time, I want to be able to focus on research 
projects that encompass Indigenous 
methodological approaches and target issues 
in Indigenous communities.”

She urges aspiring graduate students to 
write a strong, persuasive personal statement 
that showcases their strengths and lets 
admissions staff know who they are. And she 
is convinced it is all worth it. “It took me two 
tries and I’m almost there!” Tsosie says. “And 
I’m happy to say I’m about to be done and 
that I can foster other Native students who 
are pursuing their PhD. Try, and if you fail, 
get up and try again. Because if you don’t try, 
you will never know the answer.”

— Kyle Coulon

DINÉ
The Diné (Navajo) Tribe established 
the first tribally controlled college 
— Diné College — now celebrating 
more than 50 years of providing 
fully certified higher education 
courses. Originally known as 
Navajo Community College, it 
currently offers certificates as 
well as associate’s and bachelor’s 
degree programs.

THE QUESTION ISN’T WHAT 
TO DO AFTER GRADUATION 
BUT WHAT TO BECOME.

When you graduate from college, you’ll have a choice 
to make. Take an entry-level job or become a leader in 
the U.S. Air Force. Right now the Air Force is accepting 
applications for Offi cer Training School in a variety of 
high-tech fi elds ranging from engineering and computer 
science to meteorology. Not only will you have access to 
some of the most advanced technology in the world, 
but you will also have the opportunity to lead.

For more information, call 1-800-423-USAF.

AIM HIGH
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scientists outside the 
university as well as with 
our Native students. It 
became clear after a 
number of conversations 
that there’s a need for 
students in science and 
engineering who have 
cultural awareness and 
mediation skills to become 
effective environmental 
liaisons between tribal and 
non-tribal stakeholders.
What are the academic 
underpinnings of the program? We 
want our ESIL candidates to have breadth 
and depth in STEM, so everybody gets 
exposure to the basic sciences — classes in 
biology, chemistry, physics, calculus, and 
geology. The next level of study includes 
environmental engineering, geographic 
information systems, and statistics — so 
that people can begin to advance beyond 
facts and numbers to more critical 
thinking. As part of their core curriculum, 

United States
Department of
Agriculture

NRCS Pathways Programs 
are designed to provide 
students enrolled in Science, 
Technology, Engineering and 
Math (STEM) fields of study 
with internship opportunities 
with NRCS across the United 
States. NRCS offers great 
opportunities for leadership 
and professional development 
in an environment that fosters 
science-based stewardship of 
the land.

“Humankind has not woven the 
web of life. We are but one 

thread within it. Whatever 
we do to the web, we do to 

ourselves. All things 
are bound together.  
All things connect.” 

—Chief Seattle, 1854

For more information about 
Pathways Internships and 
Careers with USDA/NRCS  
go to: www.usda.gov/careers  

 
USDA is an equal opportunity provider,  

employer and lender.

Careers Begin 
with a Vision

BECOME A 
LEADER IN 
YOUR FIELD      

#PGDAY1

EVEN WHEN YOU'RE BRAND NEW
Meaningful work from Day 1

Everyone who joins P&G has the opportunity to make a 
difference to our company and consumers working on 
real-world projects that touch millions of lives—even as 
students, interns and apprentices. 
 
Apply now at PGcareers.com
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ASK A PROGRAM FOUNDER
An associate professor of civil engineering at 
CU Denver, Dr. David Mays played a 
central role in designing and delivering the 
school’s ESIL certifi cate program and serves 
as ESIL’s civil engineering advisor.

How did this program get started? 
One of my colleagues from our 
Department of Integrative Biology, Dr. 
Timberley Roane, is from the Lumbee 
Tribe of North Carolina. She has been 
collaborating for years with Native 

»

CAREER BUILDER

ENVIRONMENTAL STEWARDSHIP 
OF INDIGENOUS LANDS
,clas.ucdenver.edu/esil
Safeguarding natural resources is a major focus of a new certifi cate program for students 
interested in environmental issues. The Environmental Stewardship of Indigenous Lands 
(ESIL) certifi cate program at the University of Colorado Denver (CU Denver) is a 
fi rst-of-its-kind opportunity that provides training, internships, and job placement 
support for qualifying college students.

CU Denver launched the ESIL program after deliberating with like-minded 
organizations interested in preventing environmental incidents and degradation on 
Indigenous lands across the country. The integrated curriculum addresses the laws, 
regulations, cultural considerations, natural resources priorities, and fi nancial interests 
that must be navigated in environmental stewardship. Its coursework helps students 
prepare for careers as liaisons between tribal and non-tribal stakeholders as they 
negotiate about the use and protection of Native American, Alaska Native, and Native 
Hawaiian resources.

Based in downtown Denver, this one-year program was developed with STEM majors 
in mind and opens the possibility to work locally and nationally with tribes and 
government organizations. Students pursuing STEM degrees (especially in biology, civil 
engineering, and geology and environmental sciences) can earn the ESIL certifi cate 
concurrent with their undergraduate coursework. 

ESIL program participants receive training, 
internships, and job placement opportunities.

we also ask students to take 
courses in either communi-
cations and diversity or 
leveraging diversity for 
inclusion in business. In 
addition, they take a class 
in either environment, 
society and sustainability, 
or public health. 
What else is involved in 
the program? Beyond the 
coursework, there are two 
key components: extracur-
ricular activities and 

internships. The extracurricular activities 
involve culturally relevant training in topics 
such as tribal self-determination and 
environmental law. Students participate in 
these extracurricular activities alongside 
active tribal liaisons who share their 
experiences and help students with the 
professional skills development needed for 
success. In addition, students are required 
to complete at least one internship where 
they practice aspects of facilitation as a 

tribal liaison for a tribal, state, or U.S. 
federal agency. For exam ple, this summer 
we are planning internships with the 
Southern Ute Indian Tribe in Colorado and 
the Northern Arapaho Tribe on the Wind 
River Reservation in Wyoming.
What is your overall objective in this 
inaugural year of the program? This 
program is all about giving students a deep 
grounding in science as well as in critical, 
complementary non-technical skills. We 
want to provide a better path forward for 
stewarding land and natural resources in a 
way that’s respectful from multiple 
perspectives. The need comes down to 
fi nding ways to communicate on and 
elucidate challenging environmental issues. 
Meeting that need requires facilitating 
conversations between people who may not 
see eye to eye but ultimately can work 
together and fi nd resolution. We’re 
equipping people to help make that happen 
with an education that goes well beyond a 
STEM curriculum and is driven by a 
compelling purpose.

CONTINUED FROM page 33

Dr. David 
Mays
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EMMA BOWEN FOUNDATION FELLOWSHIP 
PROGRAM
,emmabowenfoundation.com
The Emma Bowen Foundation Fellowship Program offers multiyear paid 
internships for college students of color pursuing careers in media and 
technology. Emma Bowen partners with more than 50 employers across the 
United States every summer to offer internships in fi elds ranging from 
television news and media relations to engineering, data analytics, social 
media, and fi nance.

“Emma Bowen is about truly creating a career path,” says Senior Vice 
President for National Recruitment Sandra Rice. “We’re all about putting 
interns in a strong position to build their resumes and succeed wherever they 
choose.” Now in its 30th year, Emma Bowen is unique in that students can 
benefi t from up to four summers of internship work, beginning as early as the 
summer after high school. Returning to the same partner employer every year 
gives interns a chance to establish professional relationships and refi ne their 
skills as they advance in their education.

Eligible applicants for an Emma Bowen Fellowship must be a U.S. citizen or 
permanent resident and meet the following qualifi cations: be a student of color 
(African American, Asian American, Latino, or Indigenous); be a graduating 
high school senior or a current college student; have a cumulative grade point 
average of at least 3.0; be interested in pursuing a career in media or technol-
ogy; attend or plan to attend a four-year accredited college or university; and 
speak and write English fl uently.

Students selected for the program are paid for their internship work and 
also have the opportunity to qualify for additional funding to help pay college 
expenses. Fellows who complete the program become part of an exclusive alumni 
database used by partner company recruiters. Approximately 80 percent of 
Emma Bowen fellows are hired for post-collegiate jobs in media and technology. 

CONTINUED FROM page 35

CAREER BUILDER

Register for a free online account 
on ScienceCareers.org.

Search thousands of job 
postings and find your 
perfect job.

Sign up to receive e-mail
alerts about job postings  
that match your criteria.

Complete an interactive, 
personalized career plan 
with "myIDP".

Upload  your resume into 
our database and connect 
with employers. 

1.

2.

3.

4.

5.

Visit ScienceCareers.org/WoC  
— all resources are free

SCIENCECAREERS.ORG

ways that Science Careers  
can help advance your career

The future of our community  
is in their hands. 
Their education is in ours. 

Today, less than one percent of our country’s teachers identify 
as American Indian, Alaska Native, and Native Hawaiian. 
Teach For America is dedicated to recruiting more diverse 
leaders to the teaching profession. In the fight to give all kids 
a great education, everyone is needed.

To learn more visit: https://www.teachforamerica.org/apply

in newsrooms and far beyond. 
In addition to jobs as reporters, 
producers, and directors, we 
have alumni working in fi elds 
such as engineering, data 
analytics, cyberse-
curity, design, 
public relations, 
and fi nance. 
What are some of 
the highlights of 
the experience? 
Ammons: I have so 
many highlights 
from my time in 
New York! One 
time, I went to the federal court 
ICE hearings for the pizza 
delivery man deportation case. 
Another time, I had the 
opportunity to interview the 
mayor of Freeport, N.Y., about 
a fi re. 
Rice: A highlight is our annual 
summer conference where 
nearly 200 fellows convene in 
New York for four days. The 
event includes talks by 
industry leaders, networking 
conversations with alumni, 
and a career fair with top 

employers that like to hire 
from our talent base.
How can this experience help 
to shape an intern’s career 
path? Ammons: My internship 

experience not only 
cemented my path 
in the fi eld of 
journalism but also 
helped me expand 
my horizons. Being 
an Emma Bowen 
fellow has truly 
changed my life. It 
has given me the 
opportunity to get a 

head start over my peers in my 
fi eld of choice. 
What do you think distin-
guishes Emma Bowen 
fellowships from other 
internship opportunities? Rice: 
We not only show people what’s 
possible; we help them break 
through the cement ceiling — 
and that’s what it is for people of 
color in media and technology. 
Our fellows build professional 
relationships they often keep for 
life. And we’re always there for 
them — we never let go.
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ASK AN INCUBATOR 
PROGRAM AND 
AQUAPONICS PIONEER
Symbiotic Aquaponic President and 
CEO Kaben Smallwood grew up 
helping on his grandparents’ farm 

in southeast Oklahoma. Along with 
his brother Shelby, Kaben founded 
Symbiotic Aquaponic seven years 
ago and oversees its farm opera-
tions. A trained economist, he is a 
proud member of the Choctaw 
Nation of Oklahoma.

Can you give us a snapshot of 
how aquaponic farming 
works? It’s about establishing 
very effi cient growing systems. 
Aquaponic agriculture produces 
plants without the use of soil. 
Wastewater from the fi sh 

provides all the nutrients plants 
need, and in turn the plants help 
clean the water and make it a 
healthy environment for the fi sh. 
It’s a mutually benefi cial 
ecosystem, which is where the 
name “symbiotic” comes from. 
What are some of the advan-
tages of aquaponic farming? 
Because it’s a closed, recirculating 
system, aquaponic farming is 
highly effi cient and uses more 
than 90 percent less water than 
traditional farming. Also, when 
farmers are able to earn organic 
certifi cation, it’s a great differen-
tiator for them in the market-
place. A primary economic 
benefi t is that farmers are able to 
improve the price of what they 
produce and get a much better 
fi nancial return on their crops.
Tell us about the incubator 
program. Our incubator 
program has been running for 

about two years 
through the 
Continuing 
Education program 
at Eastern 
Oklahoma State 
College. The 
purpose is to train 
folks to either run 
their own aqua-
ponic farm or assist in providing 
related services in the industry. 
It’s education driven so that 
someone with even zero 
experience with aquaponics can 
learn everything they would need 
to start an aquaponic business.
What kinds of opportunities 
have your graduates pursued? 
Changing market opportunities 
have prompted people to look 
more seriously at sustainable 
technologies. One thing that 
happened in Oklahoma recently 
that changed the equation was 

the legalization of 
industrial hemp 
and CBD 
[cannabidiol, a 
non-pyschoactive 
phytocannabinoid 
derived from 
cannabis]. 
Legalization has 
further improved 

the economic prospects for aqua-
ponic systems. We have seen 
recent graduates become 
successful aquaponic commercial 
farmers — with areas of focus 
including USDA-certifi ed 
organic CBD production and 
fresh produce sales to farmers 
markets and restaurants. It’s a 
very promising fi eld, and we’re 
excited to see people learn to 
farm in a way that signifi cantly 
helps them as professionals and 
helps their families and their 
communities. ■

Emma 
Bowen fellow 
Meredith 
Ammons at 
CBS in New 
York City

Sandra 
Rice

AGRI-BUSINESS INCUBATOR PROGRAM 
,bit.ly/2DH4B4d
Eastern Oklahoma State College is a leader in teaching aquaponics, a sustainable 
agriculture method of growing all-natura l produce and fi sh using a recirculating water system. The school has 
partnered with award-winning company Symbiotic Aquaponic to install an extensive aquaponic system that 
serves both as a living laboratory and as the home of the Agri-Business Incubator Program. 

Aquaponic farming is a rapidly growing market. Over the past seven years, Eastern and Symbiotic 
Aquaponic have built nearly 100 aquaponic systems across nine states with partners in Arkansas, California, 
Colorado, Nebraska, Oklahoma, Oregon, Pennsylvania, Texas, and Wisconsin. They frequently partner with 
Native American tribes to design and deliver STEM courses in local schools and establish agricultural systems 
and food distribution channels among tribal members.

Eastern’s Agri-Business Incubator Program offers training for people interested in a career focused on 
aquaponics. The fi rst-of-its-kind certifi cate course in Oklahoma is open to the public and includes instruction on 
the processes and procedures required to earn certifi cation as an organic producer from the Department of 
Agriculture (USDA). Participants complete a curriculum that integrates classroom coursework and discussion 
with hands-on greenhouse training. Both 90-day and one-day certifi cate courses are offered throughout the year.

Kaben 
Smallwood

ASK A PARTICIPANT AND 
A PRINCIPAL
Emma Bowen fellow Meredith 
Ammons is a sophomore at the 
University of North Carolina at 
Chapel Hill majoring in media 
and journalism. In 2018 she 
completed her fi rst summer as 
an intern at CBS2 in New 
York. Ammons plans to build 
on her success in upcoming 
summers as she continues to 
work for CBS2 and pursue a 
career in journalism. Sandra 
Rice is Emma Bowen’s senior 

vice president for national 
recruitment.
Where do the internships 
take place and what fi elds 
do Emma Bowen interns 
and alumni pursue? Rice:
We place interns literally all 
over the country. Our 
company is housed by 
NBCUniversal in New York 
and CBS in Los Angeles, but 
we also have partners from 
coast to coast, north and 
south. We have a strong 
track record of placements 

	 PLEASE NOTE: 
	 �»  �Advertisers in Fall only or College Issue only 

will be charged an additional 15% over the 
gross price indicated.	 	

	 �»  �Advertisements placed in the National 
Conference Wrap-Up Issue are discounted 
15% off the gross rate.
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Digital  
Advertising

• �19,000 average page views every month

• �Winds of Change is widely viewed  
on desktop browsers, with increasing 
mobile device views

Web Banner Advertising Winds of Change  
Digital Edition

Net Ad Rates (Monthly rates)

aises.org Web Banners 
AD SIZE: 180 x 150 px   
➜ MONTHLY NET RATE: $450

AISES Home Page  
Premium Scrolling Banner 
➜ MONTHLY NET RATE: $1,000 

REQUIRED CONTENT:

• �Background Color: Please  
specify a color for the back-
ground. (Preferably a hex color)  

• �Image:  960 x 475 px maximum 
size. Jpeg or PNG format only  

• �External Link

woc.aises.org
Winds of Change 
WEB BANNERS: 180 x 150 px  
➜ MONTHLY NET RATE: $450

Extend Your Reach Online  
to More AISES Members

• �Change your ad and your  
message month to month

• �Choose placement on the most 
visited pages on aises.org

• ��Exclusive opportunity on  
four high-traffic pages month 
to month: 
» National Conference Home 
» About the Conference 
» Conference Agenda 
» Conference Registration 

• �Change your ad and your 
message month to month

• �Support your print campaign 
in Winds of Change magazine 
with exposure on the 
magazine’s preview page on 
aises.org and on the website

conference.aises.org  
Web Banners (National Conference) 
AD SIZE: 180 x 150 px   
➜ MONTHLY NET RATE: $550

Accepted File Formats: JPG, GIF, PNG   
Max File Size: 100KB
Ad materials for Web Banners due on the 20th of the month prior to ad running. 

Winds of Change uses a digital platform that flows across any 
device to improve mobile viewing quality. Content will adjust 
automatically to look great on any screen size. Along with a 
simplified reading experience, integrated advertising is more 
visually appealing.

Annual issues are distributed by email and are included in 
all AISES social media posts upon publication. Moreover, the 
Winds of Change website is home to past and present issues.

Other Advertising Opportunities Include:

Samples and pricing available. Please send a request to  
cmcdonough@aises.org or call 617-969-2137 for further information.

• ��Single article sponsor, 
footer ad

• �Call-to-action pop-ups

• �Call-to-action in article

• �Pulsing ad links

• �Video

Digital  
Editions  
Emailed  
& Post Dates

Spring Issue 
Week of 4/20
	
Summer Issue 
Week of 6/22

Fall Issue 
Week of 10/19
	
Conference 
Wrap-Up
Week of 11/16
	
College Issue 
Week of 12/7

Digital Issue Sponsorship:  
$2,700 per issue 
» Sponsor the digital version of Winds 
of Change magazine. A bottom banner 
will pop up as the issue loads and at the 
beginning of several articles throughout 
the issue. This banner is sized at 728 x 
90. Extend your presence in the digital 
issue with a pop-up bottom banner 
running throughout the issue.

Animated Effect:  
$150 per ad 
» Basic animation can be 
added to your ad, making it 
pop on the page. It can bounce, 
flash, shake, bounce in, fade in, 
flip in vertical, flip in horizontal, 
rotate in, roll in, zoom in, slide 
in down, slide in up, slide in left, 
or slide in right.

*Please note that this image is responsive 
and the top and bottom of the image will 
be cropped on wide monitors.

4:30 
Average time  
spent by our 
readers per visit

71,000+ 
Page views overall, 
including 22,863 for  
last year’s College Issue

OUR READERS ARE 
SPENDING TIME 
READING OUR CONTENT

Total 
Email  

Distribution

14,000

5CONTACT US:  Candace McDonough  •  National Sales Director  •  617.969.2137  •  cmcdonough@aises.org



winds
OF CHANGE

THE ONLY CHOICE TO REACH  
INDIGENOUS NORTH AMERICANS IN STEMwww.aises.org

Digital  
Advertising

Digital Newsletters 
Paths to Opportunities is distributed  
monthly to more than 14,000 AISES  
members, subscribers, and supporters.
Must-read digital newsletter Paths to Opportunities is 
published twice a month in dual versions for two key 
segments of the Winds of Change audience:

• ��PRE-COLLEGE, COLLEGE, AND GRADUATE STUDENTS 

• STEM PROFESSIONALS AND EDUCATORS

AD SIZES AND RATES*

(note: images not to scale)

Top Leaderboard   
Sits above newsletter masthead – most visible 
position  
AD SIZE: 728 x 90 px ➜ MONTHLY NET RATE: $950

Content Ad  
PROVIDE THE FOLLOWING:

• �Photo
• �5-word headline
• �50-word description (max)
• �Link to your website
PHOTO SIZE: 125 x 100  px  ➜ MONTHLY NET RATE: $750

Skyscraper 
Vertical banner on  
right side of newsletter  
TOTAL AD SIZE: 160 x 600 px     
➜ MONTHLY NET RATE: $600

Accepted File Formats: JPG, GIF, PNG   
Max File Size: 100KB  
Ad materials deadline for Paths to Opportunities 
newsletters are the 10th and 20th of the month  
in which the ad will appear. 

Each version is customized with news of career-development opportunities along 
with editorial content targeted to its unique demographic segment of Indigenous 
North Americans in STEM fields. And each issue also has news from the AISES 
family on timely topics and upcoming events.

Paths to Opportunities for students includes news of scholarships, fellowships, 
and internships as well as articles that will help them succeed academically and stay 
on a path leading to a satisfying career in a STEM-related field.

Paths to Opportunities for active STEM professionals and educators includes 
news of career development, internships, and employment opportunities with 
outstanding organizations, agencies, universities, and corporations in multiple STEM 
fields, as well as articles and tips on building a flourishing career.

JANUARY

FEBRUARY

MARCH

APRIL

MAY

JUNE

JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

Professionals

Make the most of mentoring 

Get ready for science fair season 

Top five study skills “A” students have

How to map your academic plan 

Lighten your backpack with  
traditional knowledge  
(smart Native ways to carry burdens)

Here’s what you really need to pack  
for college

Finding money for graduate school:  
a checklist

How to tell your Native story on  
a college application

How to make the most of the  
National Conference 

How to start an AISES College Chapter 
— and keep it growing

Insider tips for first-generation  
college students

Yes, you really do belong:  
Getting on top of impostor syndrome

Preparing for behavior-based  
interviews

How to be a strong team member  
(even non-extroverts)

The presentation skills you really need

Just in case: how to fail-safe  
a potential layoff

How to tell your Native story  
in a job interview 

How to start an AISES Professional 
Chapter — and keep it growing

How to profit from feedback, 
constructive and otherwise

What to do if you aren’t hearing back 
from prospective employers

How to make the most of the  
National Conference

Five great ways to volunteer  
through AISES

Yes, you really do belong:  
Getting on top of impostor syndrome

How to plan for success every day 
(make organization work for you)

Students

Closing Banner 
Closes the newsletter above the footer  
AD SIZE: 468 x 60 px  ➜ MONTHLY NET RATE: $450

*20% discount off published net rates for the  
purchase of four or more ad units within a 12-month 
period.  Ads must be purchased at the same time  
on one insertion order contract.

Upper and Mid-Banner 
Horizontal banner that sits below either the  
main story (upper) or the secondary story (mid)  
AD SIZE: 300 x 140 px ➜ MONTHLY NET RATE: $500

Top Banner 
Sits just below masthead and key newsletter links – 
highly visible position  
AD SIZE: 468 x 60 px ➜ MONTHLY NET RATE: $800

Link Ad 
PROVIDE THE FOLLOWING:

• �5 descriptive bullet points — at 5–10 words each

�• �Links for all 5 bullet points
• �Logo
LOGO SIZE: 120 x 50 px ➜ MONTHLY NET RATE: $750

Paths to Opportunities 2020 Topics Calendar

PLEASE EMAIL ADS TO ADS@AISES.ORG
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PAYMENT TERMS & CONTRACT CONDITIONS
Winds of Change is exclusively published by the 
American Indian Science and Engineering Society 
(Publisher).

FREQUENCY DISCOUNTS
Rates are based on the number of insertions run in 
a contract year. If within 12 months, fewer insertions 
are placed than specified, the rates will be short-rated 
accordingly. Two-page spreads count as two insertions 
toward earned frequency rates.

RATE CHANGES
The Publisher reserves the right to change the rates 
upon 60 days written notice. Contracts may be 
cancelled at the time a change in rates becomes 
effective without incurring a short-rate adjustment, 
provided the contract rate has been earned up to the 
date of cancellation.

RATE POLICIES
All insertion orders for advertising in Winds of Change 
magazines are accepted subject to the terms and 
provisions of the current advertising rate card. 
Publication of the advertisement represents acceptance 
of the order. No conditions, printed or otherwise, 
appearing on the space order, billing instructions, or 
copy instructions that conflict with the Publisher’s 
stated policies and current rate card will be binding 
with the Publisher. Any insertion of advertising made 
by the agency or advertiser represents an acceptance 
by both the agency and the advertiser of all the terms 
and conditions of the rate card applicable to the issue 
in which the insertion is to be published. The Publisher 
reserves the right to hold the advertiser and/or its 
advertising agency jointly and severally liable for such 
monies as are due and payable to the Publisher. The 
Publisher will not extend credit for advertising orders 
or space reservations that claim sequential liability. 
Failure (by the advertiser) to make the order correspond 
in price or otherwise with the rate schedule is regarded 
only as a clerical error, and the publication of the 
advertisement will be made and charged for upon the 
terms of the rate schedule then in force without further 
notice. Advertising rates, terms, and conditions set forth 
in this rate card shall govern and supersede any other 
information published in previous rate cards, directories, 
media guides, or rate and data services. 

CANCELLATIONS
Cancellations of signed insertion orders must be 
submitted in writing and shall not be considered 
accepted until confirmed in writing by the Publisher. 
Space reservations are binding and non-cancellable 
after published closing date. Covers are non-cancellable. 
Publisher reserves the right to not only run the most 
recent advertisement submitted by the advertiser 
even if the material was indicated to be for a previous 
issue, but also charge the full amount as indicated 
on this agreement if the Publisher does not receive 
the material by the published space close date or by 
a Publisher-approved extension date. If no previous 
advertisement exists, it is the Publisher’s right to run a 
house advertisement in its place and charge the full rate 
as indicated on the advertising insertion order. 

COMMISSIONS
Standard 15% commission of gross to recognized 
agencies provided payment is received within the terms 
of the sale. Commissions are not allowed on billings 
over 90 days past due from date of invoice. Only space 
charges are commissionable. Production or mechanical 
charges are billed at net and are non-commissionable.

Payment Terms &  
Production Requirements

PRINTING PROCESS 
Computer-to-plate; four-color process (CMYK); 
heat-set; web offset; SWOP specifications. 
Reproduction quality is contingent upon ad 
material furnished.

DIGITAL SPECS
Winds of Change requires that advertising 
materials be sent in digital format as a high-
resolution (press-optimized) PDF. All fonts and 
images must be embedded in the file. All images 
must be converted to CMYK. RGB images are 
not acceptable. If sending an Adobe Illustrator 
file, please convert all type to outlines prior to 
shipment. Please contact Winds of Change with 
any questions regarding the creation of a high-
resolution PDF. Native QuarkXPress or Adobe 
InDesign files are not acceptable.

FILE DELIVERY
EMAIL: ads@aises.org

PRODUCTION CHARGES
Necessary conversions made by the publisher will 
be billed as a cost to the advertiser. Production 
charges are non-commissionable.
	
INSERTS 
Special rates apply for preprinted inserts, insert 
cards, gatefolds, and special units. Availability 
and prices will be furnished upon request. 
Preprinted quotations also supplied upon 
request. All inserts must be pre-approved by 
AISES Media prior to insertion. For mechanical 
specifications, quantity, pricing, and shipping 
information, contact your sales representative.

ADDITIONAL DIGITAL EDITION 
SPECIFICATIONS
• �Winds of Change Embedded Video Clip  

Send video files as .flv or .avi files. Windows 
Media Player, REAL.video, or QuickTime formats 
acceptable. Preferred video codec is H.264. When 
sending QuickTime video files, please avoid using 
the IMA 4:1 audio codec. The recommended 
audio codec for QuickTime is AAC. When sending 
.avi files, avoid using the Intel Indeo video codec. 
Streaming YouTube video is acceptable. Please 
supply URL using the following structure:  
http://www.youtube.com/v/video_id, where 
video_ID is the id that YouTube assigns to a 
video it hosts. 500 pixels wide as a minimum is 
recommended. Any aspect ratio is acceptable.

• �Winds of Change Embedded Slide Show  
Send 8–10 images in .jpg, .gif, or .png format at 
minimum 150 dpi, color RGB. For best results, 
all images should be the same dimensions. 
Preferred order of images must be clearly 
labeled in each image document title and 
specify desired seconds between slides (average 
is 3 seconds).

PRODUCTION 
REQUIREMENTS
IF THERE ARE ANY QUESTIONS  
REGARDING THE PROCESS STATED  
BELOW, PLEASE CONTACT  
ADS@AISES.ORG.

INVOICING POLICY
Prepayment Requirements: Prepayment via 
check or credit card is required for ©-page and 
smaller placements. If paying by credit card, a 
completed credit card authorization form must 
accompany insertion orders to ensure placements. 
Please contact your sales representative for an 
authorization form if one is not provided with the 
insertion order. Payment by check must be mailed 
with a copy of the completed insertion order to the 
address below. New agencies/advertisers may be 
required to prepay for their first advertisement and 
submit a credit application. The Publisher reserves 
the right to revoke or deny credit terms at any 
time. Qualified advertising is invoiced at the time 
of publication. Payment is due within 30 days of 
invoice date. Finance charges accrue at a daily rate 
of 2% compounded, on payments received after 
that date. To ensure payment is accurately applied, 
please include the invoice number and the name of 
the advertiser on the check.

Make Checks Payable To:
American Indian Science and Engineering Society

SEND PAYMENTS TO:
AISES National Headquarters
4263 Montgomery Blvd, NE, Ste. 200
Albuquerque, NM 87109

PHONE OR EMAIL CONTACT:
Johnell Lovejoy
(505) 302-0076
jlovejoy@aises.org

GENERAL CONDITIONS
All advertisements in Winds of Change magazines 
are accepted and published on the representation 
that both the advertiser and the advertising agency 
are authorized to publish the entire content and 
subject matter thereof. Failure to publish advertising 
matter invalidates the insertion order only for such 
matter, but does not constitute breach of contract. In 
consideration of publication of an advertisement, the 
agency and the advertiser, jointly and severally, will 
indemnify and hold harmless the Publisher, its officers, 
agents, and employees, against all expenses (including 
legal fees) and losses resulting from the publication 
of the contents of advertisements, including, without 
limitation, claims or suits for libel, violation of right 
of privacy or publicity, plagiarism, copyright or 
trademark infringement, and any other claims or 
suits that may arise out of the publication of such 
advertisements. All contents of the advertisement 
are subject to the Publisher’s approval. The publisher 
reserves the right to reject, exclude, or cancel any 
advertisement, insertion order, space reservation, 
or position commitment at any time. The Publisher 
will insert the word “advertisement” prominently 
into any advertisement that simulates editorial 
content. Terms of this agreement may be voided by 
the Publisher due to strikes, accidents, fires, acts of 
God, and other contingencies that are beyond the 
Publisher’s control. The Publisher assumes no liability 
if for any reason it becomes necessary to omit or 
cancel the advertisement. The Publisher’s liability for 
error will not exceed the charge for the advertisement 
in question. The Publisher assumes no liability for 
errors in the advertiser’s index or any type set by the 
Publisher. As used in the terms and conditions, the 
term “Publisher” shall refer to the American Indian 
Science and Engineering Society.

7CONTACT US:  Candace McDonough  •  National Sales Director  •  617.969.2137  •  cmcdonough@aises.org


