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AMERICAN INDIAN SCIENCE AND ENGINEERING SOCIETY

OUR MISSION: The American Indian Science and Engineering Society (AISES) is a national nonprofit 
organization focused on substantially increasing the representation of American Indians, Alaska 
Natives, Native Hawaiians, Pacific Islanders, First Nations, and other Indigenous peoples  
of North America in science, technology, engineering, and math (STEM) studies and careers.

Through a combination of print and digital 
publishing, Winds of Change magazine 
consistently delivers content designed to 
engage every part of the growing AISES family. 
Students from pre-college through post-doc, 
aspiring and mature professionals, retirees, 
and elders — as well as our sponsors, partners, 
and friends — rely on Winds of Change as a 
multifaceted resource. 

Each issue includes timely feature articles 
along with a welcome letter from the CEO, news 
of the organization and its members in AISES 
Notebook, inspiring “role model” profiles in 
AISES People, news of opportunities in Career 
Builder and Paths in Education, a Partner 
Index, and a guest commentary on a topic of 
community interest in Last Word. In addition, 
readers can find selective advertising for 

products, services, and opportunities that serve 
a diverse STEM-focused constituency. The 
digital version of each issue’s content entails a 
robust social media presence and advertising 
that effectively targets focused demographics. 
The cover of each issue and the accompanying 
article are especially designed to engage 
younger readers and keep them engaged as 
they work toward a promising future in STEM. 

Together with the Paths to Opportunities 
e-newsletters and website content, these 
components reach a broad readership with 
an inspiring message of how STEM endeavors 
can lead to a fulfilling and productive future. 
Winds of Change draws readers to AISES and 
promotes diversity in STEM, while inspiring 
them to overcome obstacles on their own 
STEM paths.

The only  choice to reach Indigenous  North Americans in STEM
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A I S E S  BY  T H E  N U M B E R S
Today1

 y 5,900+ Individual Members
 y 19 Professional Chapters
 y 195 College/University Chapters
 y 3 Tribal Chapters
 y 222 K-12 Affiliated Schools enrolling more than 55,000 

Native Students
 y $12+ Million in Academic Scholarships

20192 
 y Membership: 4,800+
 y Annual Revenue: $7,694,515
 y How we spent our funding 2019:

 | Administration and Development = 13%
 | Programs = 87%

20183

 y Membership: 4,707
 y Annual Revenue: $7,107,185
 y How we spent our funding 2018:

 | Administration and Development = 13%
 | Programs = 87%

2017 4

 y Membership: 4,460
 y Annual Revenue: $6,162,987
 y How we spent our funding 2017:

 | Administration and Development = 18%
 | Programs = 82%

20165

 y Membership: 3,984
 y Annual Revenue: $5,435,512
 y How we spent our funding 2016:

 | Administration and Development = 15%
 | Programs = 85%

20156

 y Membership: 3,727
 y Annual Revenue: $3,131,024
 y How we spent our funding 2015:

 | Administration and Development = 24%
 | Programs = 76%

_______________________________________________

1  Audited financial statements and IRS 990 forms are available at www.aises.org

2  Revenue and Program funding reported in 2019 audited financial statements.

3  Revenue and Program funding reported in 2018 audited financial statements.

4  Revenue and Program funding reported in 2017 audited financial statements.

5  Revenue and Program funding reported in 2016 audited financial statements.

6  Revenue and Program funding reported in 2015 audited financial statements.
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O U R  VA LU E S
Knowledge - We are committed to the pursuit of knowledge and continuous growth in learning and teaching.

Innovation - We anticipate and embrace change and strive to learn and improve by seeking new approaches 
and forward thinking solutions.

Relationships - We actively build and continually steward transparent, honest, and ethical relationships with our 
partners, members and all others who are part of our extended AISES family.

Commitment - We do what we say we are going to do and conduct our business with the highest standards of 
professional behavior and ethics.

Empowerment - We embrace the collective power of Native people by encouraging initiative, leadership, and 
decision-making. 

Culture - We honor our ancestors by carrying forward our cultural traditions and values in all that we do.

O U R  ST R AT EG I E S
Advancing Educational and Career Knowledge While Embracing Native Culture and Tradition

Empowering Native People through Relationships and Innovative Resources

Creating and Sustaining the AISES Community through a Full Circle of Support Services

O U R  P R I O R I T I E S
Build Awareness and Retention for Native K-12 Students, Partners, and Educators 
Start the pathway by providing Native K-12 students, parents, and educators exposure to quality curriculum 
programs, and opportunities to interest and engage these audiences in STEM.

Increase Access to and Success in STEM Higher Education      
Continue the pathway through higher education by providing financial and academic support and opportunities 
to Native college students to increase the number of successful Native STEM majors.

Provide Leadership and Promote Change to Improve Professional Opportunities in STEM  
Support the pathway to keep Natives in STEM careers through support of professional Native STEM network and 
career development resources.

Identify and Leverage Strategic Partnerships and Conduct Research in STEM
Illuminate the path by identifying the challenges and successes in Native STEM Workforce Development through 
research, data collection, and partnerships with other key STEM stakeholders.

Student
Success

Career
Support

Workforce
Development

Students, Parents 
& Educators-
K-12, College,

and Graduate

Professionals-
Future, Early, Mid, 
Late, and Retiree

K-12 Schools, 
Colleges/Universities, 

Corporations, 
Government Agencies, 

Tribes, Foundations, 
Nonprofits
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VALUES • STRATEGIES • PRIORITIESVALUES • STRATEGIES • PRIORITIES

AISES Directly Supports Education and  
Job Opportunities in STEM for Indigenous People

Our Three Areas of Focus Reach q Winds of Change distribution

Our Focus
Students, Parents, and Educators

From K–12 through post-doc, AISES 
serves teachers and learners at all 
stages of their academic success.

Professionals

From their first internship on through 
mid-career and retirement, AISES 
serves professionals at all points on 
their STEM path.

Partner Organizations

From foundations, government 
agencies, corporations,  and tribes to 
K–12 schools, colleges, and 
universities,  AISES serves entities that 
advance its central mission.

Our Priorities
Create the Pathway

AISES builds quality programs to 
foster STEM awareness and 
engagement among Indigenous 
students, parents, and educators, 
starting with K–12.

Extend the Pathway

AISES enhances retention among 
college and graduate students through 
academic and financial support, as well 
as career-building opportunities.

Support the Pathway

AISES provides networking and 
professional development 
opportunities to support Natives at all 
points in their STEM career.

Illuminate the Pathway

AISES identifies challenges and 
highlights successes in Native 
workforce development through 
ongoing research and strategic 
partnerships with key STEM 
stakeholders.

REGION 1  q Northwest 15%
REGION 2  q West 11%
REGION 3  q Southwest 26%
REGION 4  q South Central 16%
REGION 5  q Upper Midwest 14%
REGION 6  q Northeast 8%
REGION 7  q Southeast 10%

Who We Serve

Students, Parents, and 
Educators — K–12, 
College, and Graduate

Professionals — Future, 
Early-, Mid-, and Late-
Career, and Retirees

7,000+
Total distribution  
per issue
6,050+ 
Individual Members
1,200+  
High School Teachers 
and Guidance 
Counselors

 185+  
Native American Libraries 
and Resource Centers
2,000  
Delivered to AISES 
National Conference
500+  
Delivered to Native 
Events

20% 
Pre-College

48% 
College  
Students 

29% 
Professionals

26% 
Lifetime  
Members of 
AISES

56%
Female
44% 
Male

196 
Chartered College and  
University Chapters
227 
Pre-College Affiliate 
Schools/Organizations

19 
Professional  
Chapters
3 
Tribal  
Chapters

K–12 Schools, Colleges/Universities, 
Corporations, Government Agencies, 
Tribes, Foundations, and Nonprofits

2CONTACT US:  Candace McDonough | NATIONAL SALES DIRECTOR  q  617.969.2137  |  CMCDONOUGH@AISES.ORG
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2021 issues: Special Editorial and Advertising Opportunities

Editorial Calendar

In the Special 
College Issue

• Student profiles

• College profiles

•   Top 200 Colleges  
listings

•  Article coverage 
includes topics 
related to student 
success

SPRING 
Distribution 
April 2021

SUMMER 
Distribution 
June 2021

Top Jobs in a Growing 
STEM Field
Opportunities in an expanding 
STEM field and a focus on  
industry experts describing  
the roles and degrees most in 
demand.

Top 50 Workplaces  
in STEM
STEM employers committed 
to recruiting and retaining 
a diverse staff, with profiles 
of Native professionals in 
representative workplaces. 

FALL 
Distribution 
September 2021

National  
Conference Issue
10 Native-owned STEM 
Enterprises to watch, with 
content relevant to the 
AISES National Conference.

Digital Edition  
Platform   

WRAP-UP 
Distribution 
October 2021

National  
Conference Wrap-Up
An uplifting and inspiring 
recap of the AISES  
National Conference  
events and attendees. 

Digital  Distribution Only!

Digital  Distribution Only!

2020
Virtual National Conference

WRAP-UP

winds
OF CHANGE

AISES.ORG

EXPANDING OPPORTUNITIES FOR INDIGENOUS PEOPLE IN STEM

SPECIAL COLLEGE ISSUE 
Distribution 
November 2021

Top 200 Colleges
Preparing for, getting in, and 
making the most of college and 
graduate school. Includes Top 
200 Colleges for Indigenous 
North Americans.

Winds of Change is published five times a year — three print and digital issues and two digital-only  
issues  — for American Indians, Alaska Natives, Native Hawaiians, Pacific Islanders, First Nations,  
and other Indigenous North Americans by the American Indian Science and Engineering Society.

In All of These Issues

q  Career Builder  
Includes Q&As with members talking about  
their experiences in the workplace as an 
employee or intern

q  Paths in Education  
A compilation of enriching learning and 
career development opportunities for 
students and professionals, including 
internships, fellowships, conferences, 
workshops, and scholarships

All print issues are  
promoted through our 
social media channels
User engagement per issue:

Facebook 13,334 INSTAGRAM 2,161

TWITTER 5,187 Linkedin 4,773

About Winds of Change magazine

Our digital magazine edition platform flows across 
all devices to improve mobile viewing quality. All 
digital issues are posted on aises.org and emailed 
to 14,000+ readers. Our digital editions offer 
advertisers unique opportunities to extend your 
reach beyond print circulation.

3CONTACT US:  Candace McDonough | NATIONAL SALES DIRECTOR  q  617.969.2137  |  CMCDONOUGH@AISES.ORG
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  Print Publications & Digital-Only Issues Advertising Rates (Gross)

Ad Location/Size 1x 2x 3x 4x 5x 

Back Cover   $4,605 
Inside Front Cover  $4,260 
Inside Back  $4,195 
2-Page Spread  $6,595 
Full Page $3,595 $3,525 $3,450 $3,235 $3,165
2/3 Page (vertical) $2,925 $2,870 $2,810 $2,635 $2,575
1/2 Page (horizontal) $2,495 $2,445 $2,395 $2,245 $2,195
1/3 Page (vertical) $1,875 $1,840 $1,795 $1,690 $1,650
1/4 Page $1,375 $1,350 $1,320 $1,240 $1,210
College/University  

  Logo or Job Opportunity $620 
  (1/6 page) 

Issue Ad Sales Close  Ad Materials Due   Magazine Distributed

Spring 2021 3/12 3/19 Week of 4/19

Summer 2021 5/21 5/28 Week of 6/28 
(digital only)

Fall 2021  8/20  8/27 Week of 9/20

Conference Wrap-Up 2021 9/22 9/29 Week of 10/29 
(digital only)

College Issue 2021–2022 10/22 10/29 Week of 11/29

2021 ISSUE AD DATES

Winds of Change Print Edition

Winds of Change | Fall 2020 | woc.aises.org   71

 

STANFORD UNIVERSITYThe American Indian, Alaska Native, and Native 
Hawaiian community at Stanford is as diverse as it is 
strong. Join us in strengthening our community and 
building a stronger Indian America!Constance Owl (Eastern Band Cherokee) Undergraduate Admissions  650-724-7210

Lourdes V. Andrade School of  Engineering  650-723-9636
Joseph Brown School of Humanities and Sciences  650-724-7437

nacc.stanford.edu

Wil Torres Grad School of Business,  MBA 
650-497-7985
Kalai Diamond  (Kanaka Maoli) Grad School of Business, Ph.D 

650-497-4548
Kimberly McCabe (Navajo) Grad School of Education 650-723-2115

Albert Chevez School of Medicine, MD  650-723-4462

Miranda Stratton School of Med,  Bio Sciences PhD 650-725-7423
Lupe Carrillo School of Earth, Energy  & Environmental Sciences  650-724-6250

Faye Deal Law School  650-723-0302
Greg Graves  (Delaware) Graduate Recruiter 650-725-6947

September 23 - 25, 2021

Phoenix            Arizona

National                    Conference 

The AISES Nat ional Conference has become the 
premier event for  Indigenous STEM professionals 
and students, at t ract ing over 2,000 members 

and at tendees from the U.S. and Canada.

Join Us for the 2021 AISES National Conference!

OPPORTUNITIES  IN ACADEMIA AND BEYOND

All programs are subject to specific advertising requirements in 
Winds of Change media. Winds of Change is published exclusively by  
the American Indian Science and Engineering Society.

PRINT AD SIZES & SPECS
(note: images not to scale)

Accepted File Formats: PDF, TIF, JPEG, EPS   
Minimum Resolution: 200 dpi 
Preferred Resolution: 300 dpi

Two-page Spread  
STANDARD SIZE:  
16" x 9.875" 

Full page   
STANDARD SIZE:  
7.5" x 9.875" 

2/3-page Vertical 
STANDARD SIZE:  
4.75" x 9.625" 

1/3-page Vertical 
STANDARD SIZE:  
2.25" x 9.625" 

1/6-page College/
University Logo Ad 
(USUALLY CONSISTING OF  
COLLEGE LOGO AND TEXT) 
STANDARD SIZE:  
3.5" x 3.125" 

1/2-page Horizontal 
STANDARD SIZE:  
7.25" x 4.625" 

1/4-page 
STANDARD SIZE:  
3.5" x 4.625" 

BLEED SIZE: 17.25" x 11.125" 
INCLUDES .125" BLEED ON ALL SIDES 
(Trim: 16.75" x 10.875")

BLEED SIZE: 8.5" x 11.125" 
INCLUDES .125" BLEED ON ALL SIDES 
(Trim: 8.375" x 10.875")

Please make sure ads match dimensions 
specified. Winds of Change requires that advertising 
materials be sent in digital format. Color ads must 
be saved as CMYK. Black and white ads must be 
saved as grayscale. DO NOT use RGB, LAB, or spot 
colors. The following file formats are acceptable:
 
»  High-resolution (press-optimized) PDF  

(PDF/X-1a:2001 setting). All fonts and images 
must be embedded in PDF files. All colors (images, 
text, logos, etc.) must be converted to CMYK or 
grayscale.

»  High-resolution Photoshop TIF (200 dpi 
minimum, 300 dpi preferred)

»  High-resolution Photoshop JPEG (200 dpi 
minimum, 300 dpi preferred)  

»  CMYK Adobe Illustrator file (Please convert all 
type to outlines)

NEED ASSISTANCE IN AD DEVELOPMENT? 
AISES is here to help with ad development, graphic design, or ad copy that puts you in 
touch with your audience and generates interest in what they get from your services.  
For advertising questions and general costs, contact your sales representative.

Print Advertising
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qAISES Earns GuideStar  
Recognition  
AISES has earned 

the highest level of 

recognition conferred 

by the leader in online 

information on non-

profit organizations. 

GuideStar, a service of Candid, granted 

AISES the 2020 Seal of Transparency. 

Upgrading the organization’s GuideStar 

Nonprofit Profile to the Platinum level 

showcases the user-friendly metrics about 

progress toward its mission that AISES 

offers members, sponsors, and donors. 

qAISES Collaborates on  

DEI Webinar for AIAA
The topic of diversity, equity, and inclusion 

(DEI) in the field of aerospace was the 

focus of a two-part ASCENDxWebinar, 

billed as a space ecosystem event from 

the American Institute of Aeronautics 

and Astronautics (AIAA). In developing 

the session, which was held in July, AISES 

collaborated with the National Society of 

Black Engineers, the Society of Hispanic 

Professional Engineers, and the Society of 

Women Engineers. 

AISES NEWS

DON’T BE SHY!
Do you or a member you 

know have a new academic 

degree, promotion, or 

award? Newly published 

book or paper? Let us share 

the good news — just email 

Winds of Change editor 

kenglish@aises.org.

$
AISES  
NOTEBOOK

2020 National Conference Goes Virtual
Every AISES National Conference is memorable, and the 2020 gathering is no exception. Already 

planned as a hybrid, the conference became an all-virtual event when it became clear in con-

versations with the host state of Washington that it would be impossible to predict reopening 

progress. The AISES staff arranged for virtual attendees to participate in popular conference 

activities — including networking suites, ceremonies, sessions for all tracks, and the largest Col-

lege and Career Fair in Indian Country — on a robust virtual platform that gives the AISES family 

a safe way to connect and learn.

The AISES family is mourning the passing 

of Sequoyah Fellow Dr. Iona Black, who died 

in August. Dr. Black served AISES in many 

ways; she was a member of the Board of 

Directors for two terms and participated 

on the Academic Advisory, Professional 

Awards Selection, and Education Commit-

tees. A physical chemist whose research 

touched on Indigenous medicine, anticancer 

and antiviral compounds, and clean water, 

Dr. Black was also a longtime teacher. She 

mentored and nurtured countless students 

at Yale University, where she directed the 

Science, Technology, and Research Scholars 

(STARS) program, and Yale School of Medi-

cine, where she taught in the Summer Medi-

cal and Dental Education Program (now 

the Summer Health Professions Education 

Program). While at Yale she was honored 

with the prestigious Certificate of Merit for Outstanding Advising by the National 

Academic Advising Association. Dr. Black most recently taught at James Madison 

University. She was especially invested in promoting diversity and inclusion in the 

sciences for underrepresented students. At AISES we will miss Dr. Black, her intel-

ligence, and her passion.

qIN REMEMBRANCE

Dr. Iona Black

WE ARE 
PURPOSE DRIVEN |  DEDICATED TO SERVICE

INNOVATIVE |   DIVERSE & INCLUSIVE

AS ONE
COMMUNITY

 
EQUAL EMPLOYMENT OPPORTUNITY AND IC DIVERSITY

OPPORTUNITIES WITHIN THE 

INTELLIGENCE COMMUNITY 

PLEASE VISIT: INTEL.GOV AND INTELLIGENCECAREERS.GOV F
OR MORE INFORMATION 

•   Cybersecurity
•   Intelligence Analysis
•    Acquisition
•   Mission Management

•   Data Science
•   Foreign Languages
•   STEM
•   Diversity & Inclusion

•   Law Enforcement
•   Enterprise Management
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PLEASE EMAIL ADS TO ADS@AISES.ORG
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DOMINIQUE PABLITO GREW UP in the 

small town of Aneth, Utah, on the Navajo 

Nation, and in New Mexico on the Zuni 

Reservation. She lived in a four-bedroom 

house with 13 family members, sharing a 

bedroom with her mother and brother, and 

visited relatives for extended stays. “I spent 

time with my great-grandmother, whose 

house had no running water or electricity,” 

she says. Because her grandparents did not 

speak English, Pablito learned the Zuni 

and Navajo languages. Pablito says that her 

father, an alcoholic, came in and out of her 

life. “I spent time with his family in the Zuni 

Pueblo,” she says. “I love the connection that 

the Zuni have with the land and the spirits 

of the land.” 

With access to math and science courses 

limited in reservation schools, Pablito 

convinced her family to move. “We ran 

out of gas in Saint George, Utah, where I 

registered for high school even though my 

family was unable to find housing,” she says. 

“During my first quarter at my new school, 

I slept in a 2008 Nissan Xterra with my 

mother, brother, and grandmother, while 

I earned straight As, took college courses 

at Dixie State University, and competed in 

varsity cross country.”

Pablito met her goal of graduating 

from high school in three years, racking 

up honors and college credits. “My mother 

told me I would have to excel in school 

to get a scholarship for college,” she says. 

“When I graduated at 15 with an excellent 

GPA, having taken college courses at 

night, and with exceptional ACT and 

SAT scores, I was sure I would earn the 

Gates Millennium Scholarship. It wasn’t 

enough.” To compensate, she applied for 

15 scholarships, and was awarded 12, 

including the Larry H. Miller Enrichment 

Scholarship, a full ride. 

For Pablito, the transition to college life was 

jarring. “It was the first time I had my own bed 

in my own bedroom,” she says. “I missed being 

so close to my Zuni culture. I brought small 

kachina figurines with me and did my best to 

decorate my room like my old homes.” 

Despite her hard work in high school, 

Pablito was not prepared for college academics 

and sought help from tutors, professors, and 

Dominique Pablito

Zuni, Navajo,  
and Comanche
University of Utah  

Chemistry and Biology

AISES PEOPLE 

For support,  
Pablito turned to  
her grandparents. 

“Hearing their  
voices speaking the 
languages I grew up 
with helped with my 
loneliness,” she says.
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TAs. “I spent late nights watching tutorials on 

YouTube,” she recalls. “College retention rates 

for Indigenous students are exceptionally low, 

so instead of going home for the summer, I 

sought out research internships and difficult 

coursework to keep busy.”

Academics were not her only challenge. 

“I started college at 15, and by age 16 I had 

no parents,” Pablito explains. “My mother 

was abusive, and we ceased contact. At 17, I 

was diagnosed with an adrenal tumor, which 

pushed my strength to its limits. I never felt 

more alone in my life.” 

For support, she turned to her grandparents. 

“Hearing their voices speaking the languages I 

grew up with helped with my loneliness,” she 

says. “My grandfather didn’t allow me to drop 

out of college.”

Pablito also reached out to Indigenous 

student groups. “I joined AISES and the 

Hospital Elder Life Program (HELP),  

which connected me with community 

elders,” she says. “I tutored. I tutored  

students in math and science, and assisted  

in teaching Diné Bizaad (Navajo) to  

students who had never heard the language. 

Being a part of these communities has  

been crucial in my success.”

She also credits her research internships 

with helping her discover her strengths. 

“I decided to major in chemistry when I 

participated in the PathMaker Research 

Program at the Huntsman Cancer Institute, 

where I used biochemistry to investigate 

DNA damage and repair in cancer cells,”  

Pablito says. “Dr. Srividya Bhaskara guided 

me through the world of research, helping 

me earn many awards and grants.” 

In the lab Pablito learned the important 

lesson that failure is inevitable. “I began 

to think that science wasn’t for me, until I 

understood that failure is a part of research,” 

she says. “What matters is how you handle 

that failure.”

She had a different lab experience during 

an internship at Harvard Medical School 

and Massachusetts General Hospital. There 

she used targeted photoactivatable multi-

inhibitor liposomes to induce site-specific cell 

damage in various cancer cells. “That’s where 

my research interest in cancer and molecular 

biology developed,” she says. “That internship 

taught me how to effectively present scientific 

data, and how important community can be 

for the success of Native students.”

Her interest in medicine stems from  

her childhood experience with the Indian 

Health Service. “Many of my elders distrusted 

going to doctors because most health care 

providers are white,” she explains. “My great- 

grandfathers’ illnesses could have been treated 

much better had they visited a doctor sooner. 

I will use my medical training to improve 

the care of elders on my reservation by 

integrating culture, language, and medicine.”

In addition to earning an MD in family 

medicine, Pablito plans to earn a PhD in 

cancer biology, and eventually open a lab on 

the Zuni Pueblo to expose students to research. 

“I want to spark an interest in STEM in future 

generations of Indigenous scholars,” she says. 

“I want to give them advantages I never had.” 

—D.J. Pollard

MAKING A DIFFERENCE
WHERE IT MATTERS MOST

GIVES MY WORK PURPOSE
Choosing the right place of work is an important decision. It’s not just about the company; it’s about the people, finding 

your purpose and a place to grow. Starting your career with us gives you the opportunity to join a leader in the medical 

devices industry, while receiving the training and development to help you recognize your aspirations and goals.

Different reasons. Same mission. At Boston Scientific, it’s personal.

Discover our career opportunities at 

bostonscientific.com/careers

© 2018 Boston Scientific Corporation and its affiliates. All rights reserved.

Boston Scientific is an Equal Opportunity Employer – Race/Color/Religion/Sex/Sexual Orientation/Gender Identity/National Origin/Disability/Veteran

qTRIBAL INFO

Pueblo of Zuni
For thousands of years the 

A:shiwi (traditional name for Zuni  

people) have inhabited lands in 

western New Mexico, where Zuni 

traditions, language, religion, and 

art make the past an important 

part of the present.
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TOP-RANKED 
DEGREES 
ONLINE

Tribal support

Engagement

Scholarships

ecampus.oregonstate.edu/stem

Continued from page 55

CAREER BUILDER

Summer Academy of Actuarial and 
Mathematical Sciences 
qmorgan.edu/saams

 The 2020 application deadline was June 1. For more information on 
how to apply, go to aigc.academicworks.com/opportunities/32066.

The Summer Academy of Actuarial and 
Mathematical Sciences (SAAMS) 
Program is an academic enrichment 
opportunity for high school seniors and 
recent grads interested in mathematics and 
actuarial science. SAAMS scholars selected 
for this six-week summer experience at 
Morgan State University in Baltimore are 
exposed to interdisciplinary approaches as 
they are introduced to college-level courses. 

Professionals from African American, 
Hispanic, and Native American communi-
ties are significantly underrepresented in the 
actuarial field, which has high employment 
rates and offers starting salaries as much as 
$100,000 or more. SAAMS was created to 
serve as a talent pipeline to increase the 
number of diverse students who earn 
degrees and credentials in mathematics and 
actuarial science. To be considered eligible 
for SAAMS you must be a rising 12th 
grader, a graduating high school senior, or 
an incoming freshman at Morgan State and 
be interested in pursuing a mathematics, 

actuarial science, or computer science 
degree at Morgan State University. To apply 
you’ll need a completed online application, 
two letters of recommendation, and an 
official high school transcript.

Participants are selected through a 
competitive application and interview 
process. Accepted students receive innova-
tive classroom instruction complemented by 
hands-on experiences, field trips, and 
interactions with guest speakers who are 
actuarial professionals. In addition, all 
SAAMS scholars are awarded a stipend 
upon graduating from the program.

A public research university, Morgan 
State is the first and only historically Black 
college or university in the United States to 
offer a BS in actuarial science, while a small 
number of HBCUs offer a mathematics 
degree with a concentration in actuarial 
science. In 2020 due to health concerns 
surrounding COVID-19, Morgan State 
delivered the program virtually to 30 
scholars from across the country. 
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Celebrating 10 years as a
local, reputable builder with

total quality management.
a commitment to

greenfire.com

Milwaukee
Wausau

FORD FOUNDATION 
FELLOWSHIP PROGRAMS
For Achieving Excellence in College and University Teaching

Application deadlines are in December 2020. 

Visit www.nas.edu/ford for more information and to apply.

Approximately 70 predoctoral, 
36 dissertation, and 24 postdoctoral 
awards will be awarded in 2021.

Through its program of fellowships, the Ford Foundation 

seeks to increase the diversity of the nation’s college and 

university faculties by increasing their ethnic and racial diversity, 

maximize the educational benefi ts of diversity, and increase 

the number of professors who can and will use diversity 

as a resource for enriching the education of all students.

ASK AN ORGANIZER , EMILY CABALLERO

What exactly is actuarial science?
Actuarial science is a specialized field, and actuaries are highly 
trained, highly paid professionals who manage risk using data, 
mathematics, and statistics. Actuaries tend to work in the insur-
ance and financial services industry for companies such as Travelers 
and Prudential, consulting firms such as Willis Towers Watson, and 

government agencies. In fact, SAAMS 
is supported through initiatives like 
the Morgan-based Travelers EDGE  
program, whose mission is founded 
in Empowering Dreams for Gradu-
ation and Employment. For more 
information about the field of actuarial 
science, visit beanactuary.org.

How did Morgan State become a 
leader in attracting more diverse 
students to actuarial science?
In 2008 at Morgan State we decided 
to become a catalyst of change 
within the profession by helping to 
create a new talent pipeline of people 
from diverse backgrounds. We have 
found that an important step in at-

tracting qualified students from underrepresented populations is 
making actuarial science pathways more accessible to people who 
otherwise wouldn’t have considered the field as a career choice.

What kinds of results have you seen from the program?
More than 300 students have completed our SAAMS Program, 
which is housed in Morgan State’s School of Computer, Mathemati-
cal, and Natural Sciences. Some students have returned year after 
year to participate in the program, and some have gone on to enroll 
at Morgan in the university’s Actuarial Science Program. Because 
the SAAMS experience includes guest speakers from the industry 
who help introduce participants to what it means to be an actuary, 
we have also seen students develop mentor-mentee relationships 
with industry professionals and even secure additional opportuni-
ties such as internships and employment.

What is required of students interested in the actuarial 
career path?
Although many practicing actuaries do not hold a master’s degree, 
actuaries must pass a series of professional exams to reach the top 
of their field. The Actuarial Science Program at Morgan has inten-
tionally designed its curriculum sequence to prepare its students 
for the first three exams upon graduation, producing highly com-
petitive graduates in the field.  Although actuarial science majors 
are not required to take professional exams while at Morgan, they 
have that option.

Why is Morgan State a good place for diverse students in 
actuarial science?
The Actuarial Science Program at Morgan State provides students 
with a uniquely strong foundation to pursue an actuarial career. The 
instructors, staff, and industry professionals involved are genuinely 
committed to increasing the number of diverse actuaries in the 
field of actuarial science. I encourage anyone interested in SAAMS 
to consider submitting an application. If you’re a STEM-focused 
student, this might just be the career for you.

qEmily Caballero is 
assistant director of the 
Morgan State SAAMS 
Program. We asked her 
about actuarial science 
and the SAAMS Program.

 PLEASE NOTE: 
  »   Advertisers in Fall only or College Issue only 

will be charged an additional 15% over the 
gross price indicated.  

  »   Advertisements placed in the National 
Conference Wrap-Up Issue are discounted 
15% off the gross rate.
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OF CHANGE

The only choice to reach Indigenous North Americans in STEM
Digital Advertising

• 25,000 unique visitors every month

•  Winds of Change is widely viewed  
on desktop browsers, with increasing 
mobile device views

Web Banner Advertising Winds of Change  
Digital Edition

Net Ad Rates (Monthly rates)

aises.org Web Banners 
AD SIZE: 180 x 150 px   
➜ MONTHLY NET RATE: $450

AISES Home Page  
Premium Scrolling Banner 
➜ MONTHLY NET RATE: $1,000 

REQUIRED CONTENT:

•  Background Color: Please  
specify a color for the back-
ground. (Preferably a hex color)  

•  Image:  960 x 475 px maximum 
size. Jpeg or PNG format only  

•  External Link

woc.aises.org
Winds of Change 
WEB BANNERS: 180 x 150 px  
➜ MONTHLY NET RATE: $450

Extend Your Reach Online  
to More AISES Members

•  Change your ad and your  
message month to month

•  Choose placement on the most 
visited pages on aises.org

•   Exclusive opportunity on  
four high-traffic pages month 
to month: 
» National Conference Home 
» About the Conference 
» Conference Agenda 
» Conference Registration 

•  Change your ad and your 
message month to month

•  Support your print campaign 
in Winds of Change magazine 
with exposure on the 
magazine’s preview page on 
aises.org and on the website

conference.aises.org  
Web Banners (National Conference) 
AD SIZE: 180 x 150 px   
➜ MONTHLY NET RATE: $550

Accepted File Formats: JPG, GIF, PNG   
Max File Size: 100KB
Ad materials for Web Banners due on the 20th of the month prior to ad running. 

Winds of Change uses a digital platform that flows across any 
device to improve mobile viewing quality. Content will adjust 
automatically to look great on any screen size. Along with a 
simplified reading experience, integrated advertising is more 
visually appealing.

Each digital issue of Winds of Change is emailed to 14,000+ 
readers, promoted in our twice-monthly newsletter and in all 
AISES social media and archived on the Winds of Change website.

Other Advertising Opportunities Include:

Samples and pricing available. Please send a request to  
cmcdonough@aises.org or call 617-969-2137 for further information.

•   Single article sponsor, 
footer ad

•  Call-to-action pop-ups

•  Call-to-action in article

•  Pulsing ad links

•  Video

Digital  
Editions  
Emailed  
& Post Dates

Spring Issue 
Week of 4/19
 
Summer Issue 
Week of 6/28

Fall Issue 
Week of 9/20
 
Conference 
Wrap-Up
Week of 10/29

College Issue 
Week of 11/29

Digital Issue Sponsorship:  
$2,700 per issue 
» Sponsor the digital version of Winds 
of Change magazine. A bottom banner 
will pop up as the issue loads and at the 
beginning of several articles throughout 
the issue. This banner is sized at 728 x 
90. Extend your presence in the digital 
issue with a pop-up bottom banner 
running throughout the issue.

Animated Effect:  
$150 per ad 
» Basic animation can be 
added to your ad, making it 
pop on the page. It can bounce, 
flash, shake, bounce in, fade in, 
flip in vertical, flip in horizontal, 
rotate in, roll in, zoom in, slide 
in down, slide in up, slide in left, 
or slide in right.

*Please note that this image is responsive 
and the top and bottom of the image will 
be cropped on wide monitors.

OUR READERS ARE 
SPENDING TIME 
READING OUR CONTENT

Total 
Email  

Distribution

14,000+

In 2020 
visits to our 
digital issues 
are up 44.1%

Page  
views are 
up 18.5% 
in 2020

3:31 
Average  
time spent  
by our readers 
per visit
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Digital Advertising

Digital Newsletters 
Paths to Opportunities is distributed  
monthly to more than 14,000 AISES  
members, subscribers, and supporters.
Must-read digital newsletter Paths to Opportunities is 
published twice a month in dual versions for two key 
segments of the Winds of Change audience:

•   Pre-college, college, and graduate students 

• STEM professionals and educators

Ad Sizes and Rates*

(note: images not to scale)

Top Leaderboard   
Sits above newsletter masthead – most visible 
position  
AD SIZE: 728 x 90 px ➜ MONTHLY NET RATE: $950

Content Ad  
PROVIDE THE FOLLOWING:

•  Photo
•  5-word headline
•  50-word description (max)
•  Link to your website
PHOTO SIZE: 125 x 100  px  ➜ MONTHLY NET RATE: $750

Skyscraper 
Vertical banner on  
right side of newsletter  
TOTAL AD SIZE: 160 x 600 px     
➜ MONTHLY NET RATE: $600

Accepted File Formats: JPG, GIF, PNG   
Max File Size: 100KB  
Ad materials deadline for Paths to Opportunities 
newsletters are the 10th and 20th of the month  
in which the ad will appear. 

Each version is customized with news of career-
development opportunities along with editorial content 
targeted to its unique demographic segment of Indigenous 
North Americans in STEM fields. And each issue also 
has news from the AISES family on timely topics and 
upcoming events.

Paths to Opportunities for students includes news of 
scholarships, fellowships, and internships as well as articles 
that will help them succeed academically and stay on a 
path leading to a satisfying career in a STEM-related field.

Paths to Opportunities for active STEM professionals 
and educators includes news of career development, 
internships, and employment opportunities with 
outstanding organizations, agencies, universities, and 
corporations in multiple STEM fields, as well as articles 
and tips on building a flourishing career.

JANUARY

FEBRUARY

MARCH

APRIL

MAY

JUNE

JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

Professionals

Reversing virtual burn-out 

How to get the most from remote 
learning 

How to network/get involved during a 
virtual semester

How to stay true to your Native culture 
at college 

Grad school or no — weighing your 
choices after graduation

Top five life skills to learn before  
heading to college

Must-have apps for today’s student

 
How to make the most of the AISES 
National Conference

Four steps to a successful college 
application process 

Five tips for managing stress  
on campus

How to take control of your future  
during college

Finding money for college — top 
scholarships for Native students

How to overcome the challenges of 
working remotely

How to succeed in remote job 
interviews  

Five ways to be a good manager in a 
virtual workplace

Getting the most from training 
seminars — online or in person

Fostering peer engagement in a 
remote workplace 

Steps to boost your tech savvy

 
Ways to mentor young Native 
professionals

How to make the most of the AISES 
National Conference

Mastering time management

 
Blocking out the noise: how to prevail 
in a negative workplace

When and how to advocate for  
yourself (or a direct report)

Finding work-life balance (managing 
stress) through Native traditions

Students

Closing Banner 
Closes the newsletter above the footer  
AD SIZE: 468 x 60 px  ➜ MONTHLY NET RATE: $450

*20% discount off published net rates for the  
purchase of four or more ad units within a 12-month 
period.  Ads must be purchased at the same time  
on one insertion order contract.

Upper and Mid-Banner 
Horizontal banner that sits below either the  
main story (upper) or the secondary story (mid)  
AD SIZE: 300 x 140 px ➜ MONTHLY NET RATE: $500

Top Banner 
Sits just below masthead and key newsletter links – 
highly visible position  
AD SIZE: 468 x 60 px ➜ MONTHLY NET RATE: $800

Link Ad 
PROVIDE THE FOLLOWING:

•  5 descriptive bullet points — at 5–10 words each

 •  Links for all 5 bullet points
•  Logo
LOGO SIZE: 120 x 50 px ➜ MONTHLY NET RATE: $750

Paths to Opportunities 2021 Topics Calendar

Please email ads to q ads@aises.org

Customized Special 
Issue of the digital 
newsletter for your 

company/organization. 
Here’s how to have 
dedicated content tailored 
to your targeted audience. 
Topics will be chosen 
by you and approved by 
AISES. To find out more 
and have your very own 
newsletter, contact us 
today! To see a sample, go 
to tiny.cc/gfb6tz or scan 
this QR code.

NEW!  

SPECIAL  

OPTION
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PAYMENT TERMS & CONTRACT CONDITIONS
Winds of Change is exclusively published by the 
American Indian Science and Engineering Society 
(Publisher).

FREQUENCY DISCOUNTS
Rates are based on the number of insertions run in 
a contract year. If within 12 months, fewer insertions 
are placed than specified, the rates will be short-rated 
accordingly. Two-page spreads count as two insertions 
toward earned frequency rates.

RATE CHANGES
The Publisher reserves the right to change the rates 
upon 60 days written notice. Contracts may be 
cancelled at the time a change in rates becomes 
effective without incurring a short-rate adjustment, 
provided the contract rate has been earned up to the 
date of cancellation.

RATE POLICIES
All insertion orders for advertising in Winds of Change 
magazines are accepted subject to the terms and 
provisions of the current advertising rate card. 
Publication of the advertisement represents acceptance 
of the order. No conditions, printed or otherwise, 
appearing on the space order, billing instructions, or 
copy instructions that conflict with the Publisher’s 
stated policies and current rate card will be binding 
with the Publisher. Any insertion of advertising made 
by the agency or advertiser represents an acceptance 
by both the agency and the advertiser of all the terms 
and conditions of the rate card applicable to the issue 
in which the insertion is to be published. The Publisher 
reserves the right to hold the advertiser and/or its 
advertising agency jointly and severally liable for such 
monies as are due and payable to the Publisher. The 
Publisher will not extend credit for advertising orders 
or space reservations that claim sequential liability. 
Failure (by the advertiser) to make the order correspond 
in price or otherwise with the rate schedule is regarded 
only as a clerical error, and the publication of the 
advertisement will be made and charged for upon the 
terms of the rate schedule then in force without further 
notice. Advertising rates, terms, and conditions set forth 
in this rate card shall govern and supersede any other 
information published in previous rate cards, directories, 
media guides, or rate and data services. 

CANCELLATIONS
Cancellations of signed insertion orders must be 
submitted in writing and shall not be considered 
accepted until confirmed in writing by the Publisher. 
Space reservations are binding and non-cancellable 
after published closing date. Covers are non-cancellable. 
Publisher reserves the right to not only run the most 
recent advertisement submitted by the advertiser 
even if the material was indicated to be for a previous 
issue, but also charge the full amount as indicated 
on this agreement if the Publisher does not receive 
the material by the published space close date or by 
a Publisher-approved extension date. If no previous 
advertisement exists, it is the Publisher’s right to run a 
house advertisement in its place and charge the full rate 
as indicated on the advertising insertion order. 

COMMISSIONS
Standard 15% commission of gross to recognized 
agencies provided payment is received within the terms 
of the sale. Commissions are not allowed on billings 
over 90 days past due from date of invoice. Only space 
charges are commissionable. Production or mechanical 
charges are billed at net and are non-commissionable.

Payment Terms &  
Production Requirements

PRINTING PROCESS 
Computer-to-plate; four-color process (CMYK); 
heat-set; web offset; SWOP specifications. 
Reproduction quality is contingent upon ad 
material furnished.

DIGITAL SPECS
Winds of Change requires that advertising 
materials be sent in digital format as a high-
resolution (press-optimized) PDF. All fonts and 
images must be embedded in the file. All images 
must be converted to CMYK. RGB images are 
not acceptable. If sending an Adobe Illustrator 
file, please convert all type to outlines prior to 
shipment. Please contact Winds of Change with 
any questions regarding the creation of a high-
resolution PDF. Native QuarkXPress or Adobe 
InDesign files are not acceptable.

FILE DELIVERY
EMAIL: ads@aises.org

PRODUCTION CHARGES
Necessary conversions made by the publisher will 
be billed as a cost to the advertiser. Production 
charges are non-commissionable.
 
INSERTS 
Special rates apply for preprinted inserts, insert 
cards, gatefolds, and special units. Availability 
and prices will be furnished upon request. 
Preprinted quotations also supplied upon 
request. All inserts must be pre-approved by 
AISES Media prior to insertion. For mechanical 
specifications, quantity, pricing, and shipping 
information, contact your sales representative.

ADDITIONAL DIGITAL EDITION 
SPECIFICATIONS
•  Winds of Change Embedded Video Clip  

Send video files as .flv or .avi files. Windows 
Media Player, REAL.video, or QuickTime formats 
acceptable. Preferred video codec is H.264. When 
sending QuickTime video files, please avoid using 
the IMA 4:1 audio codec. The recommended 
audio codec for QuickTime is AAC. When sending 
.avi files, avoid using the Intel Indeo video codec. 
Streaming YouTube video is acceptable. Please 
supply URL using the following structure:  
http://www.youtube.com/v/video_id, where 
video_ID is the id that YouTube assigns to a 
video it hosts. 500 pixels wide as a minimum is 
recommended. Any aspect ratio is acceptable.

•  Winds of Change Embedded Slide Show  
Send 8–10 images in .jpg, .gif, or .png format at 
minimum 150 dpi, color RGB. For best results, 
all images should be the same dimensions. 
Preferred order of images must be clearly 
labeled in each image document title and 
specify desired seconds between slides (average 
is 3 seconds).

PRODUCTION 
REQUIREMENTS
IF THERE ARE ANY QUESTIONS  
REGARDING THE PROCESS STATED  
BELOW, PLEASE CONTACT  
ADS@AISES.ORG.

INVOICING POLICY
Prepayment Requirements: Prepayment via 
check or credit card is required for ©-page and 
smaller placements. If paying by credit card, a 
completed credit card authorization form must 
accompany insertion orders to ensure placements. 
Please contact your sales representative for an 
authorization form if one is not provided with the 
insertion order. Payment by check must be mailed 
with a copy of the completed insertion order to the 
address below. New agencies/advertisers may be 
required to prepay for their first advertisement and 
submit a credit application. The Publisher reserves 
the right to revoke or deny credit terms at any 
time. Qualified advertising is invoiced at the time 
of publication. Payment is due within 30 days of 
invoice date. Finance charges accrue at a daily rate 
of 2% compounded, on payments received after 
that date. To ensure payment is accurately applied, 
please include the invoice number and the name of 
the advertiser on the check.

Make Checks Payable To:
American Indian Science and Engineering Society

SEND PAYMENTS TO:
AISES National Headquarters
4263 Montgomery Blvd, NE, Ste. 200
Albuquerque, NM 87109

PHONE OR EMAIL CONTACT:
Denise Saavedra
(505) 302-0076
dsaavedra@aises.org

GENERAL CONDITIONS
All advertisements in Winds of Change magazines 
are accepted and published on the representation 
that both the advertiser and the advertising agency 
are authorized to publish the entire content and 
subject matter thereof. Failure to publish advertising 
matter invalidates the insertion order only for such 
matter, but does not constitute breach of contract. In 
consideration of publication of an advertisement, the 
agency and the advertiser, jointly and severally, will 
indemnify and hold harmless the Publisher, its officers, 
agents, and employees, against all expenses (including 
legal fees) and losses resulting from the publication 
of the contents of advertisements, including, without 
limitation, claims or suits for libel, violation of right 
of privacy or publicity, plagiarism, copyright or 
trademark infringement, and any other claims or 
suits that may arise out of the publication of such 
advertisements. All contents of the advertisement 
are subject to the Publisher’s approval. The publisher 
reserves the right to reject, exclude, or cancel any 
advertisement, insertion order, space reservation, 
or position commitment at any time. The Publisher 
will insert the word “advertisement” prominently 
into any advertisement that simulates editorial 
content. Terms of this agreement may be voided by 
the Publisher due to strikes, accidents, fires, acts of 
God, and other contingencies that are beyond the 
Publisher’s control. The Publisher assumes no liability 
if for any reason it becomes necessary to omit or 
cancel the advertisement. The Publisher’s liability for 
error will not exceed the charge for the advertisement 
in question. The Publisher assumes no liability for 
errors in the advertiser’s index or any type set by the 
Publisher. As used in the terms and conditions, the 
term “Publisher” shall refer to the American Indian 
Science and Engineering Society.
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