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Make award-winning Winds of Change magazine 
your multifaceted resource for reaching 

Indigenous STEM students and professionals

OF CHANGE
2024 MEDIA KIT

winds

The Unique — 
and Growing — 
Winds of Change 
Audience

Winds of Change is 
the only choice to 
reach a broad range 
of Indigenous North 
Americans and Pacific 
Islanders in STEM:

•  Students, from 
pre-college through 
postdoc

• Parents and educators

•  Aspiring and mature 
professionals

• Retirees and elders

•  Partner organizations 
(corporations, federal, 
tribal, nonprofit, 
and educational 
institutions) 

 The Award-
Winning Winds of 
Change Content

Winds of Change is 
designed to engage 
a diverse, STEM-
focused constituency 
by delivering  a variety 
of content:

• Timely feature articles 

•  Inspiring “role 
model”profiles 

•  Internship, scholarship, 
fellowship, training, 
and summer program 
news

•  News of colleges and 
universities 

• Our partner list

•  News of AISES and its 
members 

•  Advertising with 
opportunities for the 
entire AISES audience 

•  A digital version of 
each issue 

•  Dynamic social media 
posts

The Broad Winds 
of Change Reach
Through a combination 
of print and digital 
publishing, Winds of 
Change magazine 
reaches a diverse and 
growing readership [link 
to breakdown]. Together 
with the Paths to 
Opportunities 
e-newsletters 
and website 
content, Winds of 
Change promotes 
diversity in STEM 
while engaging 
readers with 
an inspiring 
message about 
overcoming 
obstacles on 
their own 
STEM paths

AISES -- ADVANCING INDIGENOUS PEOPLE IN STEM

10.02.2023

OUR MISSION: The American Indian Science and Engineering Society (AISES) is a national nonprofit 
organization focused on substantially increasing the representation of Indigenous peoples of North America 
and the Pacific Islands in science, technology, engineering, and math (STEM) studies and careers.



Reach and Influence

All Members 
by Region

REGION 1 
 q Northwest  15%

REGION 2  
q West  10% 

REGION 3  
q Southwest  24% 

REGION 4  
q South Central  17%

REGION 5  
q Upper Midwest  13%

REGION 6  
q Northeast  11%

REGION 7  
q Southeast  10%

AISES Chapters 
and Affiliates

198 
College and   
University Chapters

246 
PK–12

20 
Professional  
Chapters

3 
Tribal Chapters

55%
Female

45%
Male

AISES Is on a Mission
AISES is a national nonprofit organization focused on substantially increasing the 
representation of Indigenous peoples of North America and the Pacific Islands in 
science, technology, engineering, and math (STEM) studies and careers.

AISES Realizes Its Mission by Focusing on Three Areas: 
• Indigenous Student Access and Success 
• Career Support and Development for Indigenous Students and Professionals
• Equitable and Inclusive Educational Institutions and Workplaces

AISES Applies Proven Strategies to Implement Its Mission:

Total Number  
of Members: 7,222 

PK-12: 18% 
College: 51%  
Professionals: 28% 
Retirees: 3%

INCREASE 
AWARENESS AND 
RETENTION IN  
PK-12 EDUCATION 
BY PROVIDING: 
Educator 
professional 
development

Culturally relevant 
STEM curricula 

STEM education 
resources

Direct student 
engagement through 
college and career 
readiness in STEM 

Hands-on, project-
based STEM 
activities. 

INCREASE ACCESS 
AND SUCCESS IN 
HIGHER EDUCATION 
BY PROVIDING: 
Financial support 
through academic, 
travel, and 
emergency funding

STEM education and 
career exploration

A growing 
community within 
STEM

Professional 
development

Cultural connections 
to affirm students’ 
identities as 
Indigenous STEM 
scholars 

Academic, 
community, and 
cultural support to 
increase student 
access to and 
success in higher 
education. 

INCREASE 
LEADERSHIP 
OPPORTUNITIES 
FOR 
PROFESSIONALS 
THROUGHOUT 
THEIR CAREERS BY 
PROVIDING: 
Professional 
development 
grounded in 
Indigenous values

Opportunities 
for giving back 
to Indigenous 
communities

Recognition through 
AISES Professional 
Awards

Specific programs 
to support career 
advancement and 
mentorship.

INCREASE 
VISIBILITY AND 
UNDERSTANDING 
THROUGH 
PARTNERSHIPS 
AND RESEARCH BY 
ILLUMINATING:
The challenges 
and successes of 
Indigenous STEM 
students and 
professionals 

The results of AISES-
led research 

The efforts of AISES 
to help workplaces 
and institutions 
create a more 
inclusive culture. 

AISES 
Membership 
By the 
Numbers

Sequoyah Fellows: 25% 
(LIFETIME MEMBERS)
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winds
OF CHANGE

The only choice to 
reach Indigenous North 
Americans in STEM



AISES publishes the award-winning Winds of Change 
magazine four times a year — three print and digital 
issues and one digital-only issue — for the Indigenous 
people of North America and the Pacific Islands.

All print issues are  
promoted through our 
social media channels
User engagement per issue:

Facebook 22,502 INSTAGRAM 4,976

7,036 Linkedin 5,749

About Winds of Change 
magazine

2,903

Current AISES audience: 37,317

Spring
Distribution May 2024

•  Top 50 STEM Workplaces for 
Indigenous STEM Professionals. 
Highlights employers committed 
to recruiting and retaining a 
diverse staff, with profiles of Native 
professionals in representative 
workplaces

•  Includes coverage of academic and 
career-development opportunities

Fall
Distribution October 2024

•  Native STEM Enterprises to Watch

•  Includes content relevant to the 
AISES National Conference

•  Includes coverage of academic and 
career-development opportunities

National Conference 
Wrap-Up
Distribution November 2024 

•  Offers an inspiring, photo-filled 
recap of the events and attendees 
at the 2024 AISES National 
Conference in San Antonio

•  Includes dedicated section 
highlighting exhibitors

Special College Issue
Distribution January 2025

•  Top 200 Colleges for Indigenous 
North Americans

•  Covers preparing for, getting in, and 
making the most of college and 
graduate school

•  Includes profiles of students and 
colleges

Through digital editions, advertisers can extend their reach beyond print 
circulation. All issues are posted on aises.org and emailed to 14,000+ 
readers. Note that the Winds of Change digital platform maximizes mobile 
viewing quality and enables content to flow across all devices.

1,200+  
High School Teachers 
and Guidance 
Counselors

 185+  
Native American 
Libraries and Resource 
Centers

2,000  
Delivered to AISES 
National Conference
500+  
Delivered to Native 
Events

8,000+
Total 
distribution  
per issue

7,222+ 
Individual  
Members

Reach q Winds of Change distribution

Engaging  
Readers  
Digitally
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winds
OF CHANGE

The only choice to 
reach Indigenous North 
Americans in STEM

In 2023 — for the third 
consecutive year — Winds 
of Change magazine was 
recognized with National 
Native Media Awards 
from the Native American 
Journalists Association. 

In a 2023 reader survey,  
Winds of Change received 
high ratings for content, 

writing, ease of reading, and 
layout and design.



  Print Publications & Digital-Only Issues Advertising Rates (Gross)

Ad Location/Size 1x 2x 3x 4x 5x 

Back Cover   $4,605 
Inside Front Cover  $4,260 
Inside Back  $4,195 
2-Page Spread  $6,595 
Full Page $3,595 $3,525 $3,450 $3,235 $3,165
2/3 Page (vertical) $2,925 $2,870 $2,810 $2,635 $2,575
1/2 Page (horizontal) $2,495 $2,445 $2,395 $2,245 $2,195
1/3 Page (vertical) $1,875 $1,840 $1,795 $1,690 $1,650
1/4 Page $1,375 $1,350 $1,320 $1,240 $1,210
College/University  

  Logo or Job Opportunity $620 
  (1/6 page) 

Issue Ad Sales Close  Ad Materials Due   Magazine Distributed

Spring 2024 4/8 4/10 Week of 5/13

Fall 2024 8/26  8/28 Week of 9/30

Conference Wrap-Up 2024 10/9 10/11 Week of 11/11 
(digital only)

College Issue 2024–2025 12/20 1/8/25 Week of 2/10/25

2024 ADVERTISING DATES

Winds of Change Print Edition
All programs are subject to specific advertising requirements in 
Winds of Change media. Winds of Change is published exclusively by  
the American Indian Science and Engineering Society.

PRINT AD SIZES & SPECS
(note: images not to scale)

Accepted File Formats: PDF, TIF, JPG, EPS   
Minimum Resolution: 200 dpi 
Preferred Resolution: 300 dpi

Two-page Spread  
STANDARD SIZE:  
16" x 9.875" 

Full page   
STANDARD SIZE:  
7.5" x 9.875" 

2/3-page Vertical 
STANDARD SIZE:  
4.75" x 9.625" 

1/3-page Vertical 
STANDARD SIZE:  
2.25" x 9.625" 

1/6-page College/
University Logo Ad 
(USUALLY CONSISTING OF  
COLLEGE LOGO AND TEXT) 
STANDARD SIZE:  
3.5" x 3.125" 

1/2-page Horizontal 
STANDARD SIZE:  
7.25" x 4.625" 

1/4-page 
STANDARD SIZE:  
3.5" x 4.625" 

BLEED SIZE: 17.25" x 11.125" 
INCLUDES .125" BLEED ON ALL SIDES 
(Trim: 16.75" x 10.875")

BLEED SIZE: 8.5" x 11.125" 
INCLUDES .125" BLEED ON ALL SIDES 
(Trim: 8.375" x 10.875")

Please make sure ads match dimensions 
specified. Winds of Change requires that advertising 
materials be sent in digital format. Color ads must 
be saved as CMYK. Black and white ads must be 
saved as grayscale. DO NOT use RGB, LAB, or spot 
colors. The following file formats are acceptable:
 
»  High-resolution (press-optimized) PDF  

(PDF/X-1a:2001 setting). All fonts and images 
must be embedded in PDF files. All colors  
(images, text, logos, etc.) must be converted to 
CMYK or grayscale.

»  High-resolution Photoshop TIF  
(200 dpi minimum, 300 dpi preferred)

»  High-resolution Photoshop JPG  
(200 dpi minimum, 300 dpi preferred)  

»  CMYK Adobe Illustrator file  
(Please convert all type to outlines.)

NEED ASSISTANCE IN AD DEVELOPMENT? 
AISES is here to help with ad development, graphic design, or ad copy that puts you in 
touch with your audience and generates interest in what they get from your services.  
For advertising questions and general costs, contact your sales representative.

Print Advertising

PLEASE EMAIL ADS TO ADS@AISES.ORG
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Brook Thompson
 Yurok and Karuk 

T raditionally, members 

of the Karuk Tribe 
consumed about 450 

pounds of salmon 
per person, per year. 

Brook Thompson may 

not have the privilege to eat that 

much because of environmental 

neglect and dams built on the 

Klamath River, but salmon is sig-

nificant to her culturally, having 

between the two homes jarring, 

Thompson embraced them. “I 

got to experience both ends of 

the spectrum,” explains Thomp-

son. “The first was a place where 

everyone looked like me and I 

was surrounded by culture and 

fishing, the other a place where 

no one looked like me, but I was 

surrounded by more after-school 

programs and events.”
The opportunity to learn 

from both sides of her family has 

been invaluable to Thompson. 

Her Yurok grandfather instilled 

a love for her culture and lan-

guage that Thompson still cher-

ishes today. From her mother’s 

parents, both of whom have 

advanced degrees, Thompson 

came to understand the impor-

tance of a formal education and 

received the support to pursue 

her own academic dreams. “I’m 

not sure if I would have had the 

same dedication to school if it 

wasn’t for having close people 

in my own life who are so well-

educated,” says Thompson.

Following in her grandpar-

ents’ academic footsteps proved 

more challenging than Thompson 

anticipated. With no one familiar 

enough with the college applica-

tion process to help her, Thomp-

son muddled through on her 

own. “There seem to be so many 

unwritten rules and tactics for 

getting into college,” says Thomp-

son, who gives the example of 

filing the all-important FAFSA 

form, which is free at studentaid 

.gov. “I didn’t know what FAFSA 

stood for. I googled where to fill 

out the FAFSA and clicked on a 

website that seemed legitimate,” 

explains Thompson. “At the end 

University of California, Santa Cruz
3Environmental Studies 
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grown up as a fisherwoman. The 

importance of salmon and fresh 

water to her people has always 

resonated with her. As a result, 

Thompson is intent on ensur-

ing that both the salmon and 

fresh water sources are always 

protected. Now she is well on 

her way to accomplishing that, 

having completed her first year 

as a PhD student in environmen-

tal studies with an emphasis on 

coastal science and public policy 

at the University of California, 

Santa Cruz.
Growing up, Thompson split 

her time between the Yurok Res-

ervation in Klamath, Calif., with 

her dad’s side of the family, and 

Portland, Ore., with her mom’s 

side of the family. While some 

may have found the differences 
Winds of Change | Fall 2023 | woc.aises.org   29

it asked me to pay $80. I did, and 

it was gone. Eighty dollars was a 

big deal to me.” 
Thompson learned her 

lesson and has been fortunate 

to have all her schooling paid 

for through scholarships. 

But even with such financial 

support, she has struggled in 

other areas. “The university 

system, despite its major leaps 

and bounds since my grand-

parents’ time, was not made 

for a Native American, biracial, 

Queer, learning disabled 

woman,” notes Thompson. 

While pursuing her BS and MS 

in civil engineering at Portland 

State University, she was often 

the only Native student in her 

classes. 
To find individuals she could 

connect with, Thompson took 

classes outside engineering, in 

areas like entrepreneurship, 

law, Indigenous studies, and 

art. In those classes she not 

only learned skills that have 

helped her in her engineering 

career, but also found a sense 

of community where she is not 

the only Native. “One of my 

biggest recommendations is to 

take at least one class outside 

your field of study,” Thompson 

says. “You will meet people you 

would never usually be around, 

and it might help expand your 

worldview.”
Thompson also found sup-

port through AISES. When she 

learned that Portland State 

University no longer had an 

active AISES chapter, she helped 

rebuild the group with the 

help of another student, Chris 

Rempel, and support from Tim 

Anderson, department chair of 

the engineering and technology 

management department. The 

rejuvenated chapter created 

another space for her to connect 

with like-minded students who 

understand the struggles of 

being Indigenous and in STEM. 

“They have been there to sup-

port me through all my trials and 

tribulations as a college student,” 

says Thompson. “I would not be 

who I am today without AISES.”

Now, after nine years and six 

different universities, Thomp-

son has completed the first 

year of her PhD program and 

is excited to continue working 

as a civil/restoration engineer 

in engineering management. 

Eventually, Thompson would 

like to join the California Water 

Resources Board and the Yurok 

Tribal Council. “I can think of 

no greater honor than serving 

my community and using these 

resources I’m learning about to 

benefit the future of my tribe,” 

explains Thompson.
Although it has not been easy, 

Thompson has learned to ap-

preciate all she has accomplished 

so far. Through learning how to 

forgive herself, be persistent, and 

have empathy for others, Thomp-

son is succeeding in academia 

and beyond. She hopes to inspire 

others to follow their dreams, 

regardless of how long it may 

take or how lonely it may feel. 

“Sometimes the biggest challenge 

for your own dreams is your own 

fear of failure and perception 

of yourself,” says Thompson. 

“Learn from those failures.” 
— Alexa Panza

Today the Yurok Tribe is the largest in California, with more than 6,500 enrolled 

members. The Yurok people strive to live sustainably on their ancestral lands, 

which stretch along the Klamath River and the Pacific Redwood Coast of 

northwestern California.

 

 

 

 

 

 

 

Every employee should be empowered to be their 

authentic self at work. At Boston Scientific, you’ll find:

• Diversity, equity and inclusion programs and 

initiatives aimed at eliminating bias, racism and 

other forms of discrimination in our workplace.

• 10 employee resource groups, including FIRE, which 

is dedicated to positively promoting the recruitment, 

development and retention of Indigenous 

employees and improving the healthcare of 

ethnically diverse patient populations.

Join our team: bostonscientific.com/careers

Science advances  
when everyone can. 

© 2023 Boston Scientific Corporation and its affiliates. All rights reserved. CORP-1129914-AA

“One of my biggest 
recommendations 

is to take at least 
one class outside 
your field of study. 

You will meet 
people you would 
never usually be 

around, and it 
might help expand 

your worldview.”

 PLEASE NOTE: 
  »   Advertisers in Fall only or 

College Issue only will be 
charged an additional 15% 
over the gross price 
indicated.  

  »   Advertisements placed in 
the National Conference 
Wrap-Up Issue are 
discounted 15% off the 
gross rate.
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Taking Up Space | TAKING-UP-SPACE.ORG

A t the outreach program Taking Up Space, the future for Indige-
nous girls begins now. The organization’s mission is to increase 
Indigenous representation in STEM fields while also decreas-

ing the gender gap. Their central focus is expanding education and 
career opportunities for Native American girls through mentorship 
in STEM academics, Indigenous arts, and confidence building. 
Based on the belief that Native students are the next generation of 
scientists, engineers, and other STEM heroes, Tucson, Ariz.-based 
Taking Up Space champions them through a multifaceted approach.

Advance STEM skills. Over 36 weeks, program staff and volunteers work with middle-school-aged Native girls to develop 
their skills through hands-on experiments, educational sessions with 
science and technology experts, and special events like science fairs. 
Upon completing the program, participants receive a scholarship to 
attend Space Camp. The six-day, all-expense-paid immersive experi-
ence takes place on the grounds of the U.S. Space and Rocket Center 
at NASA’s Marshall Space Flight Center in Huntsville, Ala.Share the Indigenous perspective. Students enrolled in Taking 

Up Space play an important role in bridging cultural gaps. As they 
bring their unique point of view, language, and heritage to the Space 
Camp setting, Native participants help their camp peers gain greater 
understanding of the Indigenous experience in North America.Give back to tribal youth. After graduating from Space Camp, 

Taking Up Space students are encouraged to serve as ambassadors 
to their tribes. Participants give personal presentations and share 
videos, discuss what they learned, and become mentors for other 
students interested in broadening their education and career possi-
bilities. Graduates can also contribute as guest speakers and advisors 
for future program cohorts.While attending Space Camp, students work as a team to analyze 

mission scenarios that require dynamic problem-solving and critical 
thinking. Throughout the week, students are immersed in astronaut 
training techniques using equipment adapted from NASA’s astro-
naut program. They become familiar with space hardware, take part 
in educational water activities, and learn about aerospace firsthand 
through a simulated spaceflight mission. 

Ask the Founder Educational advocate Czarina Salido founded Taking Up Space in 2016 to help Native American girls pursue educa-tion and professions in STEM. 
What in your background led you to become the advocate you are today?

When I was eight years old, I remember feeling that I couldn’t do the same things that boys did. I couldn’t be as good in math and 

Continued from page 81

CAREER     BUILDER 

AISES — We’re proud to support youWe’re a company that provides industry-leading learning and development—
and rewards performance. We’re looking for creative and innovative 
individuals with unique perspectives. If you’re committed to making an 
impact, we’ll provide the tech, training, mentorship, and team—you’ll need to 
succeed. We’re committed to helping you create a brighter future for yourself, 
your loved ones, and your community. Check out our opportunities today, then 
let’s get to work!
Visit us at campus.bankofamerica.com

©2022 Bank of America Corporation | MAP4117394 | ESG-297-AD

���������������������������������SPEEA Aerospace Career Enhancement (ACE)

SPEEA ACE is committed to strengthening and diversifying the aerospace industry in Washington state. ACE sponsors scholarships & childcare assistance for those pursuing an aerospace career at public colleges and universities across the state of Washington as well as free professional training.

Find out more at aerocareer.org

SPEEA ACE is a project of the Society of Professional  Engineering Employees in Aerospace (SPEEA), IFPTE Local 2001
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Taking Up Space | TAKING-UP-SPACE.ORG

science. I found it unsettling, and that began my road of being an “unconscious rebel.” As a “Mextisa” — Mexican and Native American — growing up in Tucson, I had to be a fighter to overcome numerous negative assumptions and obstacles. But the challenges helped me develop a greater sense of purpose. By the time I made it to college, my love of phi-losophy and science had become so strong that I knew that nothing would stop me from pursuing a career in either. 

Why did you start Taking Up Space?This is a serious passion project that comes from my own experience as a young Latina and Native American who was given the opportunity to go to Space Camp. Can you imagine being a nine- or 10-year-old girl knowing your experiment is up in space? I founded Taking Up Space to empower more girls and help them see a bigger world for themselves and their futures. Everyone should have a pathway to learning the 21st-century skills required in today’s workplace.
Tell us more about the need for a more level playing field in STEM.There is a serious educational deficit in retaining middle school girls’ interest in STEM throughout our nation. That trans-lates directly to workforce representation: 

The number of Native American women in STEM engineering jobs right now is less than 1 percent. More broadly, Native Ameri-cans have the country’s highest dropout and suicide rates. Taking Up Space is here to lift up Native American girls by giving them the added skills and confidence to defy the odds and thrive in STEM roles.
How important is the mentorship as-pect of the program?

Knowing a good mentor can be life chang-ing. Growing up, I had great mentors and people who believed in me. For example, I was picked to be the president of the philos-ophy club by my philosophy advisor and that had a profound impact on my educational experience. Right then and there, it made me feel like a leader and opened my mind to my potential. If Taking Up Space can help participants believe more in themselves and aim high, then we have contributed to mak-ing a meaningful and lasting difference.
How is your organization funded?Taking Up Space depends on individual donations, and it costs about $1,500 per student to attend Space Camp. Our gener-ous sponsors are featured on our website. Anyone interested in donating is invited to contact us.

To learn more, go to taking-up-space.org.
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MORE  
INFO
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Join us for a 
fulfilling career 
Helping 
people help 
the land!

Natural 
Resources 
Conservation 
Service

USDA is an equal opportunity provider, employer, and lender.

CAREER     BUILDER 

“There is 
a serious 

educational 
deficit  

in retaining middle school girls’ interest  in STEM 
throughout  our nation.”
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Life Lessons

3 CULTIVATING INDIGENOUS RESILIENCE
by Dr. Robert Whitman

This column is a place where members can help each other foster the resilience that has sustained 

Indigenous people. In this issue, we present Part I of a message from Dr. Robert “Bob” Whitman, 

professor emeritus at the University of Denver, a fellow of the American Association for the Ad-

vancement of Science, and AISES Board of Directors chair emeritus.

G rowing up on the Diné 
(Navajo) Reservation 
near Church Rock, 

N.M., I was taught how to be 
a Navajo young man. A ma-
jor lesson was that we had to 
be prepared, physically and 
mentally, to face the world. 
Every morning we were 
rousted out to run to the 
east, for physical develop-
ment and to commune with 
the Morning Spirits.

I grew up living in a one-
room hooghan (a traditional 
round house) with a dirt 
fl oor. Our hooghan did not 
have running water or elec-
tricity. We had to haul our 
drinking water, in 55-gallon 
drums, from a windmill-
driven well several miles 
from our house. Our water 
was stored outside the 
house, so in the winter, the 

water froze and we had to 
melt the ice on a wood-
burning stove to obtain 
drinking water.

Living in a rural area 
brought hardships, which 
taught me to be disciplined 
and imaginative, to develop 
my problem-solving capa-
bilities, and to perform hard 
work. It also taught me to 
have a positive attitude — no 
dwelling on negativity. 

When my parents 
enrolled me in elementary 
school, that was the fi rst 
time I was taught in the Eng-
lish language. The experi-
ence was daunting, and I had 
a tough time with the les-
sons. Education was very im-
portant for both my parents. 
Even though they were not 
able to complete high school 
in the boarding schools they 

attended, they saw the re-
ward and value of having an 
education. They encouraged 
me to go to school. Missing a 
day of school was out of the 
question.

Since Navajo was the 
fi rst language I spoke, I was 
told stories of Navajo his-
tory. These stories were the 
Navajo Emergence; the Hero 
Twins Visiting Their Father, 
the Sun; and the Coyote Sto-
ries. In each of these stories 
were lessons about dealing 
with hardships, teamwork to 
overcome obstacles, listening 
to advisors, problem-solving, 
etc. The lessons helped me 
thread my way through 
obstacles in my professional 
and academic work. 

To be continued in the Spring 
2024 edition.
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College News Briefs   

STANFORD UNIVERSITY
The American Indian, Alaska Native, and Native 

Hawaiian community at Stanford is as diverse as it is 

strong. Join us in strengthening our community and 

building a stronger Indian America!

Soly Lee 
Undergraduate Admissions  
650-736-1674

Luz M. Jiménez Ruvalcaba, 
PhD 
School of  
Engineering  
650-721-2564

Joseph Brown 
School of Humanities 
and Sciences  
650-724-7437

Wil Torres 
Grad School of Business,  
MBA 
650-497-7985

Koryn Dillard, PhD  
Grad School of Business, 
PhD 
650-497-6821

nacc.stanford.edu

Andrea Santillan Jackson 
Grad School of Education 
650-723-2115

Albert Chevez 
School of Medicine, MD  
650-723-4462

Haro Wade 
School of Med,  
Bio Sciences PhD 
650-725-7423

Lupe Carrillo 
Stanford Doer School  
of Sustainability  
650-724-6250

Faye Deal 
Law School  
650-723-0302

Greg Graves (Delaware) 
Graduate Recruiter 
650-725-6947

St. Mary’s University
stmu.ca
First Nations and Métis graduates at St. Mary’s 

University in Calgary were celebrated in a 

ceremony that included smudging, prayers, and 

a blessing by a Métis elder. New graduates were 

presented a beaded eagle feather and a special 

Métis sash. S
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Continued from page 87

PATHS IN     
EDUCATION 

FELLOWSHIP AND RESEARCH 

OPPORTUNITIES 

The National Academies’ Fellowship Office 

administers multiple fellowship and research 

opportunities designed to develop and empower 

postdoctoral scientists and engineers for the 

academic, federal, industrial, and  international 

workforce.

We invite you to explore these opportunities  

and encourage you to apply. 

Please visit www.nas.edu/fellowships to learn more!

POSTDOCTORAL   AND SENIOR AWARDS
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“There’s an amazing amount of diversity at Columbia which 

allows me to interact with Native students from across the 

country and with students from around the world. There are so 

many opportunities that enable Columbians to explore Native 

experiences in the context of a global stage, in addition to offering 

a variety of STEM internships that provide real world experience.”

Mariah Gladstone

Earth and Environmental Engineering
Blackfeet; Helena, MT

Columbia is home to a diverse array of Native and Indigenous

communities from all over the world. Resources and support for our

Native students include the Native American Studies Program, the

Indigenous Forum Speaker Series, the Native American Council, 

Mālama Hawai‘i, AISES and the annual Columbia University 

75%
SELF- IDENT IFY 
AS  STUDENTS  OF 
COLOR

OVER

$51 million
TOTAL GRANTS  AND SCHOL ARSH IPS 

AWARDED TO F INANC IAL  A ID  REC IP IENTS 

IN  THE  CL ASS  OF 2027

200+
RESE ARCH CENTER 
AND FAC IL ITES  ACROSS 

COLUMBIA

For more information, please contact:

Paige Cook
Assistant Director
Coordinator of Native & Indigenous Outreach

paige.cook@columbia.edu
undergrad.admissions.columbia.edu
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Vanderbilt University
vanderbilt.edu
A $17 million grant from the National 

Institutes of Health will promote 

diversity, equity, and inclusion in 

biomedical research at Vanderbilt 

University. The university and the 

Vanderbilt University Medical Center 

will launch a multiyear program to 

recruit, promote, and retain early-

career investigators.

University of Regina
uregina.ca 
The public schools in Regina, 

Saskatchewan, are partnering with 

the University of Regina to give 

high school students a land-based 

learning opportunity to work with a 

traditional knowledge keeper. 

Tufts University 
tufts.edu
A gift of $4 million will go toward 

establishing the Auster Center for 

Applied Innovation Research at 

Tufts University. The interdisciplin-

ary center will enlist technology 

and natural and social sciences to 

foster innovation in solving society’s 

problems. 

Duke University
duke.edu
Tuition will be covered for low- and 

middle-income students from the 

Carolinas at Duke University. Full 

tuition grants will go to students 

whose family income is $150,000 

or less, and those whose family 

income falls below $65,000 will also 

receive financial aid for housing, 

meals, and course materials. 

Minneapolis Community and 
Technical College
minneapolis.edu
This year the MCTC is celebrating 

25 years of the Jeremiah Program, 

which assists single parents in 

achieving their educational goals by 

helping with housing, educational 

daycare, and counseling. The two-

generation approach of this success-

ful program has now spread to nine 

other cities.

Toronto Metropolitan 
University
torontomu.ca
Formerly Ryerson University, Toronto 

Metropolitan University is actively 

revamping its recruitment and reten-

tion efforts, introducing Indigenous 

ways of knowing and making its 

educational spaces more accessible 

to Indigenous students.  

University of Arizona
arizona.edu
The College of Engineering at the 

University of Arizona will offer a new 

undergraduate degree program in 

computer science and engineering. 3

Seven Women’s Colleges  
Receive NASA Grant
More than $5 million in funding will go to seven 

women’s colleges to address gender disparities in 

STEM fields. The schools are Smith College and 

Simmons University (Mass.), Agnes Scott College 

(Ga.), Alveno College (Wis.), Cedar Crest College 

(Pa.), College of St. Mary (Neb.), and Salem Acad-

emy and College (N.C.).
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Digital Advertising

• 35,000 unique visitors per month average

•  Winds of Change is widely viewed  
on desktop browsers, with increasing 
mobile device views

Web Banner Advertising Winds of Change  
Digital Edition

Net Ad Rates (Monthly rates)

aises.org Web Banners 
AD SIZE: 180 x 150 px   
➜ MONTHLY NET RATE: $450

AISES Home Page  
Premium Scrolling Banner 
➜ MONTHLY NET RATE: $1,000 

REQUIRED CONTENT:

•  Background Color: Please  
specify a color for the back-
ground. (Preferably a hex color)  

•  Image:  960 x 475 px maximum 
size. JPG or PNG format only  

•  External Link

woc.aises.org
Winds of Change 
WEB BANNERS: 180 x 150 px  
➜ MONTHLY NET RATE: $450

Extend Your Reach Online  
to More AISES Members

•  Change your ad and your  
message month-to-month

•  Choose placement on the most 
visited pages on aises.org

•   Exclusive opportunity on  
four high-traffic pages month-
to-month: 
» National Conference Home 
» About the Conference 
» Conference Agenda 
» Conference Registration 

•  Change your ad and your 
message month-to-month

•  Support your print campaign 
in Winds of Change magazine 
with exposure on the 
magazine’s preview page on 
aises.org and on the website

conference.aises.org  
Web Banners (National Conference) 
AD SIZE: 180 x 150 px   
➜ MONTHLY NET RATE: $550

Accepted File Formats: JPG, GIF, PNG   
Max File Size: 100KB
Ad materials for Web Banners due on the 20th of the month prior to ad running. 

Winds of Change uses a digital platform that flows across any 
device to improve mobile viewing quality. Content will adjust 
automatically to look great on any screen size. Along with a 
simplified reading experience, integrated advertising is more 
visually appealing.

Each digital issue of Winds of Change is emailed to more than 
14,000 readers and is promoted in our twice-monthly newsletter 
and across all AISES social media platforms. These issues are 
also archived on the Winds of Change website. 

Other Advertising Opportunities Include:

Samples and pricing are available. Please send a request to  
cmcdonough@aises.org or call 617.969.2137 for further information.

•   Slide show

•  Call-to-action pop-ups

•  Social Media links

•  Animated ads

•  Video

Digital  
Editions  
Emailed  
& Post Dates

Spring Issue
Week of 5/13

Fall Issue
Week of 9/16
Conference 
Wrap-up
Week of 11/11

College Issue
Week of 1/6/25

Animated Effect:  
$150 per ad 
» Basic animation can be 
added to your ad, making 
it pop on the page. It can 
bounce, flash, shake, 
bounce in, fade in, flip in 
vertical, flip in horizontal, 
rotate in, roll in, zoom in, 
slide in down, slide in up, 
slide in left, or slide in right.

*Please note that this image is responsive 
and the top and bottom of the image will 
be cropped on wide monitors.

OUR READERS ARE  
SPENDING TIME  
ENGAGING WITH  
OUR CONTENT

Total 
Email  Distribution 14,000+

Nearly 37,000 
followers across 
AISES social 
media platforms

AISES social media  
pushed more traffic to  
digital editions of  
Winds of Change in 2023

DIGITAL ISSUE SPONSORSHIP:  
$2,700 per issue 
» Sponsor the digital version of Winds of 
Change magazine. A bottom banner will pop 
up as the issue loads and at the beginning 
of several articles throughout the issue. This 
banner is sized at 728 x 90 px. Extend your 
presence in the digital issue with a pop-up 
bottom banner running throughout the issue.
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Digital Advertising

Digital Newsletters 
Paths to Opportunities is distributed 
monthly to more than 14,000 AISES 
members, subscribers, and supporters, 
with a consistent open rate and several 
forwards of each issue.
Must-read digital newsletter Paths to Opportunities 
is really two different newsletters. It’s published 
monthy in two different versions for two distinct 
segments of the Winds of Change audience:

•   Pre-college, college, and graduate students 

• STEM professionals and educators

Ad Sizes and Rates*

(Note: images not to scale)

Top Leaderboard   
Sits above newsletter masthead – most visible 
position  
AD SIZE: 728 x 90 px ➜ MONTHLY NET RATE: $950

Content Ad  
PROVIDE THE FOLLOWING:

•  Photo
•  5-word headline
•  50-word description (max)
•  Link to your website
PHOTO SIZE: 125 x 100  px  ➜ MONTHLY NET RATE: $750

Skyscraper 
Vertical banner on  
right side of newsletter  
TOTAL AD SIZE: 160 x 600 px     
➜ MONTHLY NET RATE: $600

Accepted File Formats: JPG, GIF, PNG   
Max File Size: 100KB  
Ad materials deadline for Paths to Opportunities 
newsletters are the 10th and 20th of the month  
in which the ad will appear. 

Each version is customized with news of career-
development opportunities along with editorial content 
targeted to its unique demographic segment of 
Indigenous North Americans and Pacific Islanders in 
STEM fields. Each issue also provides news on timely 
topics and upcoming events from the AISES family. 

Paths to Opportunities for students includes news 
of scholarships, fellowships, and internships as well 
as articles that will help them succeed academically 
and stay on a path leading to a satisfying career in a 
STEM-related field.

Paths to Opportunities for active STEM 
professionals and educators includes news of 
career development, internships, and employment 
opportunities with outstanding organizations, 
agencies, universities, and corporations in multiple 
STEM fields, as well as articles and tips on building  
a fulfilling career.

Closing Banner 
Closes the newsletter above the footer  
AD SIZE: 468 x 60 px  ➜ MONTHLY NET RATE: $450

*20% discount off published net rates for the  
purchase of four or more ad units within a 12-month 
period.  Ads must be purchased at the same time  
on one insertion order contract.

Upper and Mid-Banner 
Horizontal banner that sits below either the  
main story (upper) or the secondary story (mid)  
AD SIZE: 300 x 140 px ➜ MONTHLY NET RATE: $500

Top Banner 
Sits just below masthead and key newsletter links – 
highly visible position  
AD SIZE: 468 x 60 px ➜ MONTHLY NET RATE: $800

Link Ad 
PROVIDE THE FOLLOWING:

•  5 descriptive bullet points — at 5–10 words each

 •  Links for all 5 bullet points
•  Logo
LOGO SIZE: 120 x 50 px ➜ MONTHLY NET RATE: $750

Please email ads to q ads@aises.org

Customize a Special Issue of 
the digital newsletter for your 
company/organization. 
Here’s how to have dedicated content 
tailored to your targeted audience. Topics 
will be chosen by you and approved by 
AISES. To find out more and have your 
very own newsletter, contact us today!  
To see samples, go to tiny.cc/gfb6tz and 
bit.ly/3QBJmE0 or scan the QR codes.
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Advertising opportunities  
Ads must be received on the 20th of the month 
prior to running.

Banner ad space is available on the home page and the inner job 
seeker facing pages as well. You create the banners and we display 
them for 30 or 90 Days

Available banner sizes (Note: images not to scale): 

Leaderboard Banner
On the home page and main job search page 

AD SIZE: 728 x 90px 
RATE: $950/per month; $2,400/discounted 90-day

 

Lower Banner
Under the Resume Review box

AD SIZE: 300 x 250 px
RATE: $750/per month; $1,900/ 
discounted 90-day

AISES Career Hub
Connecting Talent with Opportunity

The AISES Career Hub is a great place for employers 
to post job openings to attract qualified Native STEM 
professionals and have the opportunity to access the 
resume database. The AISES Career Hub has more 
than 2,300 employers, 3,300 job seekers, and 
2,000 jobs listed. 

A snapshot of activity is updated daily:  
careers.aises.org

Please email ads to q ads@aises.org

Accepted File Formats: JPG, GIF, PNG   
Max File Size: 125KB

NEW!

YOUR AD HERE
Leaderboard banner

YOUR AD 
HERE

Lower banner
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PAYMENT TERMS & CONTRACT CONDITIONS
Winds of Change is exclusively published by the 
American Indian Science and Engineering Society 
(Publisher).

FREQUENCY DISCOUNTS
Rates are based on the number of insertions run in 
a contract year. If within 12 months, fewer insertions 
are placed than specified, the rates will be short-rated 
accordingly. Two-page spreads count as two insertions 
toward earned frequency rates.

RATE CHANGES
The Publisher reserves the right to change the rates 
upon 60 days written notice. Contracts may be 
cancelled at the time a change in rates becomes 
effective without incurring a short-rate adjustment, 
provided the contract rate has been earned up to the 
date of cancellation.

RATE POLICIES
All insertion orders for advertising in Winds of 
Change magazine are accepted subject to the terms 
and provisions of the current advertising rate card. 
Publication of the advertisement represents acceptance 
of the order. No conditions, printed or otherwise, 
appearing on the space order, billing instructions, or 
copy instructions that conflict with the Publisher’s 
stated policies and current rate card will be binding 
with the Publisher. Any insertion of advertising made 
by the agency or advertiser represents an acceptance 
by both the agency and the advertiser of all the terms 
and conditions of the rate card applicable to the issue 
in which the insertion is to be published. The Publisher 
reserves the right to hold the advertiser and/or its 
advertising agency jointly and severally liable for such 
monies as are due and payable to the Publisher. The 
Publisher will not extend credit for advertising orders 
or space reservations that claim sequential liability. 
Failure (by the advertiser) to make the order correspond 
in price or otherwise with the rate schedule is regarded 
only as a clerical error, and the publication of the 
advertisement will be made and charged for upon the 
terms of the rate schedule then in force without further 
notice. Advertising rates, terms, and conditions set forth 
in this rate card shall govern and supersede any other 
information published in previous rate cards, directories, 
media guides, or rate and data services. 

CANCELLATIONS
Cancellations of signed insertion orders must be 
submitted in writing and shall not be considered 
accepted until confirmed in writing by the Publisher. 
Space reservations are binding and non-cancellable 
after published closing date. Covers are non-cancellable. 
Publisher reserves the right to not only run the most 
recent advertisement submitted by the advertiser 
even if the material was indicated to be for a previous 
issue, but also charge the full amount as indicated 
on this agreement if the Publisher does not receive 
the material by the published space close date or by 
a Publisher-approved extension date. If no previous 
advertisement exists, it is the Publisher’s right to run a 
house advertisement in its place and charge the full rate 
as indicated on the advertising insertion order. 

COMMISSIONS
Standard 15% commission of gross to recognized 
agencies provided payment is received within the terms 
of the sale. Commissions are not allowed on billings 
over 90 days past due from date of invoice. Only space 
charges are commissionable. Production or mechanical 
charges are billed at net and are non-commissionable.

Payment Terms &  
Production Requirements

PRINTING PROCESS 
Computer-to-plate; four-color process (CMYK); 
heat-set; web offset; SWOP specifications. 
Reproduction quality is contingent upon ad 
material furnished.

DIGITAL SPECS
Winds of Change requires that advertising 
materials be sent in digital format as a high-
resolution (press-optimized) PDF. All fonts and 
images must be embedded in the file. All images 
must be converted to CMYK. RGB images are 
not acceptable. If sending an Adobe Illustrator 
file, please convert all type to outlines prior to 
shipment. Please contact Winds of Change with 
any questions regarding the creation of a high-
resolution PDF. Native QuarkXPress or Adobe 
InDesign files are not acceptable.

FILE DELIVERY
EMAIL: ads@aises.org

PRODUCTION CHARGES
Necessary conversions made by the publisher will 
be billed as a cost to the advertiser. Production 
charges are non-commissionable.
 
INSERTS 
Special rates apply for preprinted inserts, insert 
cards, gatefolds, and special units. Availability 
and prices will be furnished upon request. 
Preprinted quotations also supplied upon 
request. All inserts must be pre-approved by 
AISES Media prior to insertion. For mechanical 
specifications, quantity, pricing, and shipping 
information, contact your sales representative.

ADDITIONAL DIGITAL EDITION 
SPECIFICATIONS
•  Winds of Change Embedded Video Clip  

Send video files as .flv or .avi files. Windows 
Media Player, REAL.video, or QuickTime formats 
acceptable. Preferred video codec is H.264. When 
sending QuickTime video files, please avoid using 
the IMA 4:1 audio codec. The recommended 
audio codec for QuickTime is AAC. When sending 
.avi files, avoid using the Intel Indeo video codec. 
Streaming YouTube video is acceptable. Please 
supply URL using the following structure:  
http://www.youtube.com/v/video_id, where 
video_ID is the id that YouTube assigns to a 
video it hosts. 500 pixels wide as a minimum is 
recommended. Any aspect ratio is acceptable.

•  Winds of Change Embedded Slide Show  
Send 8–10 images in JPG, GIF, or PNG format  
at minimum 150 dpi, color RGB. For best results, 
all images should be the same dimensions. 
Preferred order of images must be clearly 
labeled in each image document title and 
specify desired seconds between slides 
(average is 3 seconds).

PRODUCTION 
REQUIREMENTS
IF THERE ARE ANY QUESTIONS  
REGARDING THE PROCESS STATED  
BELOW, PLEASE CONTACT  
ADS@AISES.ORG.

INVOICING POLICY
Prepayment Requirements: Prepayment via 
check or credit card is required for ©-page and 
smaller placements. If paying by credit card, a 
completed credit card authorization form must 
accompany insertion orders to ensure placements. 
Please contact your sales representative for an 
authorization form if one is not provided with the 
insertion order. Payment by check must be mailed 
with a copy of the completed insertion order to the 
address below. New agencies/advertisers may be 
required to prepay for their first advertisement and 
submit a credit application. The Publisher reserves 
the right to revoke or deny credit terms at any 
time. Qualified advertising is invoiced at the time 
of publication. Payment is due within 30 days of 
invoice date. Finance charges accrue at a daily rate 
of 2% compounded, on payments received after 
that date. To ensure payment is accurately applied, 
please include the invoice number and the name of 
the advertiser on the check.

Make Checks Payable To:
American Indian Science and Engineering Society

SEND PAYMENTS TO:
AISES New Mexico Office
6321 Riverside Plaza Lane NW, Unit A 
Albuquerque, NM 87120

PHONE OR EMAIL CONTACT:
Angela Luecke
505.302.0076
aluecke@aises.org

GENERAL CONDITIONS
All advertisements in Winds of Change magazine 
are accepted and published on the representation 
that both the advertiser and the advertising agency 
are authorized to publish the entire content and 
subject matter thereof. Failure to publish advertising 
matter invalidates the insertion order only for such 
matter, but does not constitute breach of contract. In 
consideration of publication of an advertisement, the 
agency and the advertiser, jointly and severally, will 
indemnify and hold harmless the Publisher, its officers, 
agents, and employees, against all expenses (including 
legal fees) and losses resulting from the publication 
of the contents of advertisements, including, without 
limitation, claims or suits for libel, violation of right 
of privacy or publicity, plagiarism, copyright or 
trademark infringement, and any other claims or 
suits that may arise out of the publication of such 
advertisements. All contents of the advertisement 
are subject to the Publisher’s approval. The publisher 
reserves the right to reject, exclude, or cancel any 
advertisement, insertion order, space reservation, 
or position commitment at any time. The Publisher 
will insert the word “advertisement” prominently 
into any advertisement that simulates editorial 
content. Terms of this agreement may be voided by 
the Publisher due to strikes, accidents, fires, acts of 
God, and other contingencies that are beyond the 
Publisher’s control. The Publisher assumes no liability 
if for any reason it becomes necessary to omit or 
cancel the advertisement. The Publisher’s liability for 
error will not exceed the charge for the advertisement 
in question. The Publisher assumes no liability for 
errors in the advertiser’s index or any type set by the 
Publisher. As used in the terms and conditions, the 
term “Publisher” shall refer to the American Indian 
Science and Engineering Society.
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